NANFATHNARIEATUIMRTA §1213INTTIANTINTTHBNTS
Bachelor of Communication Arts Program in Communication Management

m‘i’ngmsﬂ%’uﬂfge W.#l. 2560

%@ﬂmﬁ'uqﬂuﬁﬂm NWTANERENELEN

AtNL/ANe|y ADIZANYNNITIANTT AL NITNIAFAFTNAS

visamit 1 Sayanaly
1. sﬁ’mmﬁawﬁﬂgmi
ENANGAT  : 0204
e . MANgRImMARaRITfe a11AnNIiRnNIIINTRDaS
misné/ﬂﬂqiel : Bachelor of Communication Arts Program

in Communication Management

2. U ILATA121IAN

Faudin (ne) - Awarnanstiodie (N159ANI19N15aaa19)
Fasia (ns) : ALY, (N199ANI9NNSREFTS)
FoLfin (B9NgE) Bachelor of Communication Arts

(Communication Management)

Fasin (é/\‘lﬂi]‘ki) : B.Com.Arts (Communication Management)

3. Agan

gl

4, fe«?ﬁmuwﬂwﬁmﬁuﬁ%ﬂumafaﬁﬁzﬁ'ﬂqm

127 wLagfn

5. SULUUABINANYAT
5.1 31JLL1.|1.|

nangmslanyay1ns 4 I



5.2 UszianaaInangns
U3 1IN NaEInNIg
5.3 A unIE
Ay
5.4 N155ULENFANEA
SRR LA RARAN AT Hn1En e T8 Tuegnof
5.5 AIMNsANTlanUNankaY
Tl
5.6 nstilsygyungandanisinen

WByyfmarmanstodin (N159AN1SNNSABETT) INTANEI&aNzLen

6. OTHANVBINANGASNISRINSHIBYNR / LANABUNANY RS
6.1 MANgRIUTuL5e w.e. 2560 Waseu n1AnsANEIAY TN15FnE 2560
Wasuladeandngrsann AnArmanstiodin snerAsnnaiazsduiug
6.2 ADITNITHNITAYINITANLANLINITIANITUALTTEUNIARIANS (e Unangns
Tunnsiszan A3efl 3/2559 it 27 Aguieu w.e. 2559
6.3 AMYNITNNITUINITUILINAULAINYINITIANITUALANTRUNAFNEAT
FuaunangaatunisUazn AssA 5/2559 dufl 28 figuaen .. 2559
6.4 ADINIINNNTATINGG UM ANBIRENZIEN ingBURANgRS TWNTUT7N
AS9T 912559 Fuil 3 AANAN WA, 2559
6.5 AMZNITHNITUBMIHN AN BN WingpUnangns wnnsUsvas
ST 113 (14/2559) Tl 19 AanAN WA, 2559
6.6 ANENTINNITAIITONNAUNTMANGHT M ANENRENEIEN inraUmAngmS
Tunnguszguassnt 2/2560 3ufl 7 Sunan 2560
6.7 annsnTAnEndunzien eydindnges Tunialazguadent 3/2560

U7 23 WY W.A. 2560

7. ATHNEDNIUNTSHUNSRANEASTIRATAINUATHIATIH
NANGAIHANNN BN TN SN UNI AN GRS AN INUAZHIATTIHATHNTDLNIATT M

TLAURANANET W.A. 2552 Wtlinnafnen 2562



8. aNANTAFINIsaUSZNaU [FNAIIINTISINISANYI

fanFanisfineimunangasiiannnsalsznauanlfegieninemens amnsiigsia

&S0 B9ANIINIATY NALENTW LATBNANIANEIIINAR Tnaanutsaviemluswmisiifiaaniy

AN9RBR1T fasie [T

1.

® N o o &~ 0D

Tna9uNnIs Hae AEnunE N INanEe]
UNUTLBIRTNNUS

nADa1IN19AAIN
HUTENaUNNSUAEMAUDDNUULNTRBR1SATUNTS
nlmon

FUBNHINTEEN9ATARIEN

TneenuUUNNTABaS

B13NEY o Afgadesiudmarans



9. &m WINANA waUszafnIunsUseaan ﬁmmieLmzqm'g@msﬁﬂmwmmmséésuwmﬂuwﬁ'ﬂgms

v o

D 4 WAURsUSEIY | ATUANS _ - AnFan1sAnEI .
NI 7D — AN . AT N12719%7 . 1
Uszannu U3 MNANLIN
1 | wiwalgyd anenlsu 1659900 1XXXXX 819138 UALK. | NNFSANNINNTADENS NN 2557
WAL, | ATUTEANANAUS NUNANNRYULTAT 2551
2 | WIENANR ANFNTTOL 36599006XXXXX 819138 WA, | NIREEITHIRYY NNTWENAETIINANERT | 2552
WAL, | NSUTEEANAUS NATINYIRYULT AT 2546
3| WNHINT INEFITITN 36599007xxxXX 819138 AN, | Hnerans NN AL UL 2548
WAL, | NUTEIANAUS NATINY RIS 2545
(\NesAtNEu 2)
4 | weangAhel BeRvindana | 35699000xxxxx 819158 WAL, | NMSUTEIANRUS ANRINTNVAINERY | 2551
WAL, | NTUsTEaNRUE NN BULTFNT 2547
5 | weandsms lfidyan 1529900 TXXXXX 8197198 UALA. | ANFSANIINNTADENTULL PRINTIINANYRY | 2555
YIHINIT
VWU, | NTUTTTANAUS NNTAVEAYFIINAGRT | 2551




10 A9 IRAIANITLSLRNITHDN

NAINYIRENZLT

11 anmnssinauanvianisiamuniisniudasimiRansantunisanaunuangns
11.1 FOIRNITRAITENITAMUINNLATEFRA

anIWNaLEeinsgsAatugAwisiinyat1aans (The age of Information) Tuaniiing
ANNTHLAILAS LI Rungn99aniEe muntesLSressyditaasiuniaifensudoyadiaas i
parnnateramn annnaesaiulmesnabladnisdeasininsfemafiednguszaadneg
Tnganiznsdnunisasnnisiusimeinssiuanudoinisresna@nimionsdng vialida
Usilqsnagnfie Widndumunelinnfign woAnssunaliadudiaansunsausinefiusuidss
Tusnnsafienuazananailuaosing Wiigndmuatunnainaanudesnisiugiaienisisdin
wilupfin Armdiesnistiayadnnansresaulugaifaqiduiuiiiensuaresnadasnimisfig

L4 v 1 1 dl = y dgl
’1’3’1584mLLﬂﬁﬁ’ﬂN;ﬁﬁﬂNWﬂﬂqqiﬂﬁN’]uLﬂ‘jﬂﬂNﬂﬂ’]‘jﬁﬂﬂﬁiﬁﬂ’]ﬂ‘Viﬂ’]?—_l"llu

yintilaqiinifinn1sdunzanaesiayannaans (Information overflow) fanasionis
ADAITNNUIANBITNAABINNITINUNUNTHDATT N1FDBNUULED NIBUHUANITRIHNARTDUT
! 1 =} Adl U U ¥ v 1 d"fﬂl
finee BdNvspUARLLATAzBnfdonldaNnTnnsuaNeIAd N ABIn1srasautugalinyaiansillA
' a v ¢ o ' = ' @) A v A ' !
ATLYNNEN NTTUIRNITARLAT a3 NRTIARINa19FTiadniugn Bufiueasniadoudulugan
FIANa5198994 (The age of Creative Society) fing/nfl Auduusinsefunguaniiviieusiiunis
AANSIAAANTZUINNITIUNY §319815 1BIFEWNETIANNENEN IAglannzng auniedinunis
foansiifigniinsiugsfiasniindiossunaauliiuiengfinssneeciudlnauazmaluladfdunni
‘dl = 4 [} o/ A o/ a ova 3 4' 4' v o1 v S o/
WewdanannianlUgnissudedunsufifgaamnssnnisi 4 Afnunsinunassiaslinus

o

fasia (U (1) vinwzn1suflailonn (2) inwen1smaiagnzd (3) inuen9Ana319859A (4) insenig

UAN199ANITYAAR (5) NINBLN19Y19M9390 LB (6) insrnisliq@niteznivesnal (EQ) (7)

yinwzmssinaula (8) inuznisiesansieses (9) nsflesnuanis uaz (10)Andangunieaas@n

11.2 FOTUNITHUNTBNTTNR U NAIANURES IMUETTN
walulagn1sdeansfEudanumsndudszanuiniuadtineesantuileqiuli
' ' = o Y pe: v o o = ' 2 A =
agnsunUwdn aunanafiuedundunilesauluiiaqiuuardseniivasneiss lUilamnalulaginns
Apansazdnnadeannazanaus HiUN1sAANEARTINIS5 RN 8RN NsRenBoRuAuas
UAn13 nsuassndeyalunisdnauledenvia lidendlndmids “an” azgnimuangfnsss

a1nAsBIRennIsRassaInatagUuuL anmneieangnUsuasullgnisaniudinles



1 v
P = o

fewronfemalulaguindedn vnlidmusssn gUuuuan@eUsuwdsuliandsisnisdie

F391U52a1TWBAZNTTVINNTH

Hamaluladnisdoanstansnastonisdnsdndedunaannaninbiinnisioans
dfudevasnuuunisesisfieiaenadasiiadddnuaiinisrasfiasasdngsingg Wifinnis
pavsuluiemnsfiinaaniaan gluuunisdeansTniiaqiindshignirinegiiissnisinanediasns
Tagdosaam nislawon nassmdninuslneudshiaiaud vdauiuinsdnmnnisoifimesine 7
gnasiumlagdudwEansdnasneg wnliafaiiiaumn uiilegiuamnauasnsodingdasly

¥ o

Fefanusuauninffiogauesainnisanlnanninuazidasasly youtube naannedudisngg I

BEINIANEN facebook, instagram, LINE A9wianiifaaandianiefiinnisdeansazdieaususia b

[ o A 1% o Aa A 1 4
NDAARBINUAITNLIL AL WLL AN NAIANLAZIHUTTTNNIHNAIHNIL AW 99819597157

m‘sﬁﬂmﬁefuﬂmgﬁuﬁoﬁmﬁmﬁLm’l:ﬁﬁmmwéf’mu TMUTITN FNTINARTA LND
ﬁﬁN’]N%’JﬂL‘gﬂ/"lTﬂzjﬂﬁiﬂ@ﬂLL‘Ll‘Llﬂ’ﬁﬁﬂﬂ’ﬁL%Qﬂﬂﬁqwﬁétﬁﬂﬂﬂﬂﬁ@ﬂﬁquﬁﬂiiﬂﬂﬂﬂéugiﬂﬂ N159ANIS
{ = @) I o 4 d' v 1 v 1 'd I'd
ﬂ’]‘iﬁﬂﬂ’?‘i@\iLUI&N’]HNHUNH%LLZ\Iz@ﬂﬂLLUUﬂ’I’iﬁ@N’I‘;‘LW@N‘i’N@mﬂﬂﬁﬁﬁLLﬂ@\?ﬂﬂ’i AUIUAIANS
AINAUAT LATHAASTIT I8N 19I N BLA D NLU LN D a8 a1 LA ZE A TN aN LD 15

) a I o o @ o 4 Mo & Vo
Al paug iwin sy auandSansi e [Hsa (3

12 Wanseviuann 4o 11.1 uae 11.2 Giﬂm‘sﬁ'mmwé’ﬂgmummwLﬁm%mﬁ'uﬁ'uﬁﬁwm
NRIINYIRE
12.1 MINRRIMANYAT
AR AN gl AFNaRtindin a1anArinisdanianisaeanTgnuiULseaw

a

Tnasinapnanrangasimarmansiodin andsnnistszenduiug Hnseeusuiunadnues

Fannuazimusanfidnugiuenaailasuulassasnatulafinisdeansateganse vinlid
ansnalagnassianisuslnafoyainnarsrasaulugauiinisandeienamalulad Wnnisdoans
dufudiasstnansruounisfin Wanaieflen1enisiosns oanuLLA UK ADRIFDE L
saiialinisanmsusaqiimmenaiigonds Tnademandsaluil
1211 Waumdneansuyudiiunisioanseesdudugluuunisiaansi
NAINNATE

[l o

12.1.2 N%Nﬂﬁ:mumﬁﬁmL%qmwﬁﬁm%wmwL%ﬂsf@wwﬂﬁﬂmwﬂuféﬁuu

U
1

NHUFIHIBIAIINUANANNTMUTITH ANAR ANEE HANAR

AN



12.1.3
12.1.4

12.1.5

o/

UARADIYINN1TRERTBLUUNUT NN NIZLTTINDE NATFTIA

wfinFosepnuuUNIrUUNIReansie dsanegsaniuetnadugy

|
o/

1 =}
HINENYU

)
L

TndinfpeiiaonnainisnlunisBenianinuandon winiuaay

Wasnulas waziaudnlatuaniunisolaasiasdulaslan (Hag19s

12.2 AINLAYIIDINUNRENIVDINOI 1

12.2.1 Y541N19°0HSN9AUNTHAAT TR N19138UNT1THEH N1TITYUATNIS

UEN1939INI9AADU AN (MR asui s AU R AN IAgSaN YNG9 wel 9z 1%
o o ' @ dy 4' v @ o o Aa

mwmmyﬂ‘umfmmmmwmwu‘w?wLﬂmﬁmmﬂmmyﬂmmamm

Toafim N385 1989A AN LaZN 1IN UIMANgAI289812 1377 Tag

ADAANBNNUNIATFIUNANGRTAEQdD9

12.2.2 @anlpspra3 i farnnisidesssnnnansdiuansfanluyseynd

Tunnsimungneuuar s [f niautuanisasiassiuasiuaynnig

=1 ¥ a %
FIEHIY ANl

12.2.3 WanTodinHl aonan1snTunisBewdniswasuulas $ineelunis

1
[ o

agsanniuipusdradnlauazaensunnuanssasaulndons

Y

13 mwd’uﬁuéﬁ’umé’ﬂgmﬁuﬁ@mﬂ@u?umuz/ ANATYIDRVDINAL 1

13.1 ngxIwY sw%m?uﬂé’ﬂqmsﬁtﬂmﬂ@u‘[ﬂﬂﬂmz/ N1/ wé’ﬂqmsﬁu

13.1.1  naaeRYAnYAYia L

001101 A5 lEANET g 3(2-2-5)

Usage of Thai Language

001102 ATEHIEINY BLATHNNF DN 3(2-2-5)

Ready English

001103 munsanguglanning 3(2-2-5)

Explorative English

001204 AEIBING AN 3(2-2-5)

Step UP English

002201 walilaslanian 3(2-2-5)

Citizen Mind by Citizenship



002202  RIANWHIMUTITH 3(2-2-5)
Multicultural Society

003201 nsReans uEIANAavA 3(2-2-5)
Communication in Digital Society

003202 A1TIANTITFININ LA RIUIAE DN 3(2-2-5)
Health and Environment Management

004101 AaUrTuN19A AN AR 3(2-2-5)
Arts of Living

004201 qﬂﬁﬂmwLmzm‘ﬂ,mmmﬂ%ﬁ’mw 3(2-2-5)
Socialized Personality

13.1.2 RNIAIAURNIZATH

13.1.2.1 i’mﬁ%ﬁumﬁvﬂqmﬁLﬂmﬂﬂmﬁmmzﬁ@ﬂmﬂm‘

146275 AmndIngEResUSRInAraRS 3(2-2-5)
English for Communication Arts
13.1.2.2 sedr bimdngraiidnsaulag Ao ifmans

100005 ﬂgmmﬁme’%ﬁﬁﬁiu?&mﬁmmu 3(2-2-5)
Laws and Ethics for Mass Communication
13.1.2.3 iﬂﬁﬁmsfumﬁ’ﬂqmﬁ@mmﬂmﬂm:ﬁwmmifé’mmﬂm:

ANTRUNAPNEAS

122130  gaAaidiaedn 3(3-0-6)
Introduction to Business

126100 wasgrnansiiiosdu 3(3-0-6)
Introduction to Economics

127110 mmﬁﬁ"@fﬂmamiﬁ@mﬁmmmm:‘fill‘ﬂsfmi 3(3-0-6)
Introduction to Mass Communication and New Media

127133 wmallag asaumeieanudmiimarans 3(2-2-5)
Information Technology for Communication Arts

127324 Teieudniey 3(2-2-5)
Research Methodology

128120 NANNITARIA 3(3-0-6)

Principles of Marketing



13.2 swﬁm"fuwé’ngmsﬁtﬂﬂﬂ'au?ﬁwé'ﬂgms/mwﬁmﬁu

125111 NANTUNAPNEAS 3(3-0-6)
Principles of Communication Arts

125121 AEien1sieans 3(2-2-5)
Language for Communication

125212 AsAngilenisdesns 3(2-2-5)

Psychology for Communication

13.3 A15USNIS9ANTS

13.3.1 AHIAIUANYING (1)
NAINEIRENZLET (ULl uiaTHIRnNITEaunITaa RN Y ANY1YI9 (4
T 1TiasndT 30 winufin TuTmm%qmﬁ’ﬂqmi:ﬁuﬂ%tymwm%nﬂﬁﬁﬂqm wazlFAANN1g
LENFIATHENTINNTTILALIEDI A9
a a @ p=} a a  ® =
1) AMENTINNTITUINTRHAAEI AN WA Taed aBni9uf inlses 1 Aosus/
Apuaentsg unssnns uazsevednisuiniednnnis iunssunisuaziaeynis iawiing favun
WHUNLAZRTITHINITANEINNTT NITTANTITIELUNITAAN NHIAATIANET (LUBINRTAVERe
2) ATZNTIHNTANI AN ANEA W Teefl sa983n19uAR gdEINIS
[ =y v o ) o v d' % =
Wndsesu sesaniuf/aaeda1uienis ungsunis vianidail simuninssuounis@eunisaeu
iy Anen Uszidunanisdnnisdeunisaeu adudeyatunissulgommandsnfnevial
AAAATULITEEIMINYG e [HNITTAnTTEaun1saauailul imnadeadi

3) ANENTINNITUSEIN19185%97 IR UF2aaIunNIa9ANISIS81N19 8D

b4
13.3.2 NIRRT WURSHHIATTUAINIE AN
1) AMLANEINITTANITUALENTEUNAPIAAT TAFIAMNINTINNITIURABDUNANGAS
A o ¥ ) a @) o @ d'd'
Taafl mwmmmmuﬂ%ﬁmmwm'ﬁLm:mmﬁﬂumﬂfnmLﬂumﬂmmﬁLmzﬂﬁﬁumﬁmwmww
Weda9Ae UINITUASINUNUARNGATAIUIBINTIINNIRWA AU Fanu A19auHaRY
NANGHS
2) ﬁqwumTﬁmmzﬂiﬁmmﬁ%’uﬁmmwﬁ’ﬂgmﬁmummmﬁ?ﬁéﬂﬂuLmzﬁ’q%’ﬂﬁmuum

YU AUNATINAY



10

NHIAN 2 FBHRIANIZVBINANY AT
1. USaeyn AuaAy WRzIngUssaIAInangms

1.1 US2Y 1 2aInangns
U
a5 9nszUINMsReanIed wEnyRan eesslasdanliinenaiuediededin
1.2 ATHAATY
5321981 20 TNuNanmnIIReasfinIswAsuLUaIeE1999mS Y99 InHyEduay
walnlagfifiudnnssunmeuaussnauazanauiie n1saingandulilednssusuuas
4 A v o = A = [ a PN '
590159 aanaunisaeansifigninnniuedafieuudeiuniegsfiaTunisasesladuslaalassio

wmaluladnisdnanssineg faanisaneurusguavueasgriivinasuwialfesdng Auan wis

]
LE=P=1 VY A

= a 1% 1% g < 24 Ao a ¥ 72N A a
U‘iﬂ’]‘iﬂﬂq‘iﬂ’ﬁqﬂﬂ’TWNﬂHm‘WW%QLﬂuLLHQW’NWHG‘VWI’TT‘WNU’iTﬂﬂLﬂ@ﬂ"l‘i%ﬂ ﬂ’]’ist?ﬁ_l‘.iﬂ"l’i NLNAIIN

Y

1 @ ¥ 1 @ a o/
asdnsvasnustneadulfiodaunslauariinauge Gidnenfiunsdnanisgsfauazesdnsuacdy

|
=

sl (Hannsaafiunisiisuaaoninlsuazsjsus wEeennsudnisiiisesnaifien [ asdnssas
avag lunszuanufsuulamedeasuaranwuansenfiden nsu i lfodraiuas Bidneziiv

4 & (%% a o | 1 ,;' 4' ¥ ' ) ! 4! 1% a d'd v
IIANTVINYBITY LLZ\I%‘@‘ﬁﬂ@@WLUH@EJ’I\?ENWW@Q?’JNLUHN’JHMMQTHT‘I’W‘?N‘?’N@mﬂq‘W%’]G}VIWLL’Z\]%N‘?’]\?

' |
v o A

. £% @) o 1 o 1 ° A a a
RIUInRANTA Wﬁﬂﬂuﬁ’ﬂlﬂuﬂ’ﬁﬁ’ﬂﬂLLV]‘HZNﬂNTHﬂ’]ﬁﬂ%‘j’JNﬂuﬁzﬂ’J"l\ﬁﬂ']i@’]Luuﬁiﬂ@ N19UINT

v oA

Useraunaaiiudlneg n1saanuuunisdaansasviiuszuulnafinisdnnianisdes1sin a9

Y

ANRBLYBNBIANTUALYARRTIABIN1TIATEIHBINE A3 1NN19ANT9BESaNTua a9 g

=\

1% g < = a Py o 1 £ o v oA o !
ﬂq‘j@ﬂﬂqiﬂqia’ﬂ’éﬁﬁLﬂu‘iﬂu@THﬂ’]‘ﬂ’]’J“ﬁ’W]NF“IQ'TNN'W’]Q;J m@m‘jmwﬂﬁ‘m;jmﬂmfﬁzg

1
add = A

o/ ¥ ! = 4 P o @ 4 ! ! °© A ! a
VirmaRTA AuriyanansaesAns Fun1seensy uessdslunisdeasnllgnisaiinemegied
Uszavdnmlneisiunisyssamaanusanile s3eaaudnte anudefiauaasnsn Seiectiiznis
agreainnang e Findenguiimsngegtegniissaunssivussquaniniiesdns(@asls He
nmanyolviadaya dnmsresyanauarasinsgneeniuandeasinvegeftenduedading
NN3ANINITHAINTWE A9 28999ANS nezUszauAINaEe (R TWszAunils uaviell tugmed
g =1 = = A Ao v a o ada = '8 & o & 3 1%
nsesnsiunisbuasesdefivinliaufiaimadiifsdeyaaansoeednsing fais n19inauim
n199AN19N19Rea19HN9aUN19YNINeY 4 Uszniananfie 1. n198319n19503 2. nsufile
anmn13olfneg Faennsieans 3. nsUsulqenisdeansiidseaninngega 4. n1sdalas
Uszrnaniiiiiunguidnunadududi 1ns wiessdns innisReanssiuedredeiiazdosdndily
1% a P = o o 1 o ! a A a = o
MANa3593Nuaza3981U5sd WelunseuBinisineuliinlugnisazifiaviadadouiaya

d1assangniiiiuiavaeeninfidugn



1

1.3 UL RIABINANG A
1.3.1 wanindiadaaudnlalunszuannisdnnisnisdeanstuynszdn nasnan

dl = dl o U 1 o/ L4
Lﬁ‘iﬂ\iN’ﬂV]@ZH”lN”lTﬁﬂﬁ’N PANTIZRNNUINTLRSNDIUNTTEN

% v

1.3.2 WandodinfIddaneaeindng 380 3980 J9nAnBnagns Waysuin1sdedenig

U

gafauazn19deans ilgn19eununsieansat el sy ansna

¥
A o %

1.3.3 AAAUMAANIINN1TUEINIANNI Bt eiduRaNAIEIAT eIl ana nag gy

wuusdwapaRfesiuramnignl wazausainanisGuiiulidesaniunisaninemfod

ULANTNIN

1
p="

1.3.4 wantndiaiduinnisfeansed 9la3e 5998 insnngrnnauazngsuiiaueed

ﬁﬂﬂNTuﬂ’]iﬂiZﬂﬂUﬂ’T%W

2. WHHABMKILSULS

WNRN A RYLURERLURS

-4

NNENG

q

4
NANGIN/AU T

YSudgmangnslnarans
U9 §127331N159AN19N3
doans Wislumsgmlinndnd

AND.NINUA

frauLssiunangnngng

ANNAND

1. IpnasAfEaiuN1TUS UL Inangns

2. TNEUNANTUTIAUNANG AT

Usuqmangnsianandasiy

ATTHABINTTUDIARTALTINY

fanuAHIL AL el

ﬂQWNﬁﬂQﬂqﬁﬂﬂxﬁéﬂ‘iZﬂ@Uﬂq‘i

’iq?—NWuwﬂﬂ’i’iﬁﬁzLéﬁuﬂ’)’mﬁ\iW@T@Tu

N3 TR eI aaIRLsENaUNTS

W53 eunIsaauinania
N19EENsIRaAARBITY

U52aunI9eI939

1. SHUAYULARINTAINNS
Beaunisaeuliineiae
WAYMABITHLANSIEINTS
Fiflantinstuasdnaniouen
LAZHTLTID TN

2. §ANENNIUTTENLRLHRD
LRI NNBINAE DN

3. BN Raa Ein

U52auNI19e3939

1. RN AT LA ZINUUFN197 9N
m\immﬁﬂwﬁﬂqm

2. lBNANTLATIFS199183%7 (Course
Syllabus)

3. WHHNNTRIARAEIN AN NABUA 1SS
NNSANEI

4. N39ANANTTHETNNANGATILNINIT

NI5ANEA




12

dl /s = o =Y L %4
UHNIAT 3 STUUNISIANISANEI NITATRUNTS Lmz‘[ﬂsmfsflwmwaﬂgms
1. SLUUNISIANISANET
1.1 STUU
dWinluaudofsAuaniananfansien dafag naRnensziulsoy Qe w.A. 2553 uay
S
Aud ARy
1.2 N199AN1sAN¥INIANISANEIg RSN
[P=)
T
1.3 nsifeuifasndagfinlussuuvanim
[P=)
Tudl
2. MEIANRUNITNANG RS
2.1 AU-1181 HASANAUNSIS RN
=1 L = = o/
ANANTSANEIAN WK RIUIAN 9 THINAN

nAnsAnEIlate Beu unsiAn e neenAx

2.2 qmauﬂ'ﬁwmé’;ﬁﬁ%’umsﬁﬂm
duldmaudetsAuurninendensien 91fae n1sRnE1TeAuLByyas n.A. 2553 uas
4w A
Aut ARy
[ % =1 L 2 =
NSAALRBNHIATANET
) v v o a o/ 2 [ a =y
dinluandofefuunianendansien 91fag nnsAnensEAuUSne1ns w.e. 2553 uay
Ail % QI a
Auf ARy
2.3 Ugynraasifdausndii
2.3.1 ﬁﬁmﬁm@mﬁlﬁﬁw‘fﬁuﬁm%ﬂmw'ffwﬂLmzmmé’eﬂqw
232 nslsusaresiiAnuarn1sBeni unninends
2.4 nagnslunsandunisieufiteilyn / dasiaifnania 2.3

2.4.1 ﬁ%’umqw%ﬁumuﬁmmwﬁmLmzmmé’mqwfmﬂ'@mﬂmmﬂL‘%ﬂuﬁ 1 YRIEUT)

UG 9

|
=

1

242 SpUguAmARnsURARLINEN WeuusinfgaiunsUsfuadnludinesng
DN T ULNS B eussAUNMANENaE

243 §pszunenansiitEnun iunian WeliAiuinm wini uazinsimdaguanis

ATTHINNIZAN



2.5 Ll,nums%'uﬁ%mLm:éﬁm’%@miﬁﬂm?usw: 51

13

] FnARa uLsaLtinsANET (A)
FIUINUER
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WHIAIAFN BN (UTIAL FTIUIW

001101

001102

001103

001204

002201

002202

003201

003202

004101

004201

A5t AET ey

Usage of Thai Language
ATHIBINHIATENNI BN

Ready English
amendenguglanniig

Explorative English

AENEING BN

Step UP English

walaslaanan

Citizen Mind by Citizenship
FIANNRTMUBTTH

Multicultural Society
nsResuAIANAATA
Communication in Digital Society
mﬁmm‘sqﬂmwLLm?ﬁmeéﬁfﬂN
Health and Environment Management
AavUiun1TAingin

Arts of Living
qmﬁﬂmwLLmﬂﬁime@@ﬂTuﬁ\iﬂu

Socialized Personality

2) KHIAIYTNRINIE

100005

125111

4
2.1 nqu‘%mﬁugmﬁm%w

ﬂ{]‘lﬂ&l’mLL@t@%ﬁﬁﬁﬁNﬁﬂﬂ’]‘mﬂ@“ﬁu
Laws and Ethics for Mass Communication
NANANAFNANT

Principles to Communication Arts

FIINHEaENIT 30 WuHlmfe

30 PEIL TN

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

119K 91 NUHfif

1NN 24 RHINA

3(2-2-5)

3(3-0-6)
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125121

125212

127110

127133

127324

146273

122130

125122

125211

125221

125222

125223

125311

AEINBNISRDAS

Language for Communication

a =Y dl 4

FAINLNNDNITARNTS

Psychology for Communication

pETA(UnwnsReansuaruuayie vl

Introduction to Mass Communication and New Media

wiAlulad a9 R AR AR RS

Information Technology for Communication Arts
p=\ aAda o/

FuileUdn99%

Research Methodology

AEIEINGBIANBITHANTIN A ERS

English for Communication Arts

2.2 ngNArNen TN

2.2.1 Frnaniau FTHIN
gafaifinedu

Introduction to Business

NANNITUTEBINNAUS

Principles of Public Relations
MINARRDAMN LA FE I NEN1TRaENS

Production of Audio-Visual Media for Communication
AMIPBNLULNITRNLaZ aRTIRe e 5/e 81
Graphic Design and Multimedia Design for Communication
AMMNHNA

Speech Communication

NANNT BN

Principles of Advertising
AN9RYRBITIVAAN NN SN ATIA

Creative Writing for Communication Arts

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

67 NUILAR

46 RUILAH

3(3-0-6)

3(2-2-5)

3(0-6-4)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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125312

125321

125322

125411

125412

125413

125414

126100

128120

125531

125532

125533

125541

125542

n139ANNSNNTABENTNIAAN

Marketing Communication Management
MARANNITANNSN1TRBENS

Communication Management Technique
nUEMIsnANEel Snanuel uasteldes
Image Identity and Reputation Management
N9 LLNuﬂfl‘jﬁﬂm‘j@dﬂﬂgwﬁ

Strategic Communication Plan
ﬂ’]‘i‘l.l%‘i/‘l’ﬁﬁ‘izL(ﬁﬁuLL@zﬂ’]‘iﬁI@ﬂ"l’ﬁuﬂﬁ’lﬁﬂq@
Issue and Crisis Communication Management
ANNUN

Seminar

NN99UIFNNTIANITNITRETS
Communication Campaign Management

e L

Introduction to Economics

NANNIIARIA

Principles of Marketing

a

2.2 qmu’?zfaﬂﬂ'éjumsﬂizmﬁuﬁué

b 74 4
?ﬁﬁﬁmﬁaﬂL’%ﬂusﬁﬂ%mmﬂfsgumnﬂqu?&mmmdfﬂﬁ
2

nsdassienis nsinla

Persuasive Communication

nNsAaNTaIAng

Corporate Communication

NALNTNITNIN SovuazdnifionnsUsz s quing
Media and Content Strategy for Public Relations
WIARANITHNANBINNU TEBITHNUS

Presentation Technique for Public Relations
N9UTEARNAUBITIYTHINT

Integrated Public Relations

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

1(0-3-2)

3(2-2-5)

3(3-0-6)

3(3-0-6)

15 #uafin

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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Widan

125631

125632

125633

125641

125642

125731

125732

125733

125741

125742

= a =

PRBALIEIHLN

125421

125422

125423

2.2.3 ﬁwfn‘?z@ﬂmjums'?ifamsmimmﬂ
\PADINNTTRDaNTUAT R FoAN
Communication Network and Social Media
weAnssngUa InAuazsuans

Consumer and Audience Behavior
ﬂ’]‘iﬁlﬂﬂ"l‘ifﬂﬂ"l‘w

Health Communication
NN9AENNTUAZLENITATIAWAN

Brand Communication and Management
ANTBBNLUUUSEAUNITILasRanT TN AL

Experience and Special Event Design

2.2.4 ’QJ"ZI’ILﬁ’ﬂﬂﬂ’éjﬂﬂ’]iﬂ%ﬁ’]iﬂ’liﬁ.’aﬁ’li
Aviminnsniafaais

Communication Landscape
MNTABENTITIINTRNETTH

Intercultural Communication
NNFIANTTHIRYUANNUS

Mass Relationship Management

91395 lATINsRB NS

Communication Project Management
nsRasieNIsAsuLLamNedaAN

Communication for Social Change

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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2.2.5 APIHRNIANYT NITHNITHLALNTTANEIDNTE TT1HIN 6 WHIafa

&9 1 579991

A19RN9Y

Professional Training
Anfiafnun
Co-operative Education
NN9ANYBNTE

Independent Study

6 UIufa

6 UIufa

6 UIufa



19

3) NHIAILNABNLNT FINIK 6 NHIYNA

fRnasndenGusneinfideaenluumiangndanzio 1 wisaniuganfnEdu

NPTAINYNRLSLUT8Y aningneRn NandsAnenvia



4) WHWNSANET

001102

004101

125111

127110

127133

Tt 1

AIANISANEIF
NTHIEINOBIPTENNI DN
Ready English
AaUriun1sAiugis
Arts of Living
NANANAFAINAT
Principles of Communication Arts
mfsﬂuﬁv}“@fﬂwﬂfrs?’}ﬂmﬁmmmm:ﬁ'ﬂ?ﬁﬂ
Introduction to Mass Communication and New Media
wmalulag arsaumeiesnudmuiimarans
Information Technology for Communication Arts

I

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

15 AuILAn
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001101

001103

003202

125121

125122

122130

A
AW 1
aAnTsAnYIlany
A5 lEAnEnne
Usage of Thai Language
amendanguglanning
Explorative English
MTIANITFIANUARIUIAADH
Health and Environment Management
ﬂﬁ‘lsl"ll,ﬁﬂﬂ"ﬁ%@ﬂ"l‘i
Language for Communication
NANNITUILINANAUE
Principles of Public Relations
gafaifinedu
Introduction to Business

I

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

18 Mafn
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satld 2
AIANTSANYIA
001204  AMEIBINEAIINEN 3(2-2-5)
Step UP English
002202  FIANNHTMUTITH 3(2-2-5)
Multicultural Society
003201  nadeasudANARTA 3(2-2-5)

Communication in Digital Society

125211 nINARRBN LAz AE BN Ae AN 3(0-6-4)
Production of Audio-Visual Media for Communication

125212 AsAvenienisieans 3(2-2-5)
Psychology for Communication

128120  MANNITAATA 3(3-0-6)
Principles of Marketing

594 18 #HIgfn



004201

002201

125221

125222

125223

146273

il 2
AANTSANEIUlans

qﬂﬁﬂmwLme‘ﬁLLﬂm@ﬂﬂTuﬁ\‘iﬂN
Socialized Personality
walaslaanan
Citizen Mind by Citizenship
nseenUULNIAnuazTaRsiRentsaess
Graphic Design and Multimedia Design for
Communication
ININA
Speech Communication
NANAT IR
Principles of Advertising
ANENBINEIRDIHATIN AR FRS
English for Communication Arts

9N

3(2-2-5)

3(2-2-5)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(2-2-5)

18 Hufn
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100005

125311

125312

127324

126100

HAf 3

AANSANEIAY
ﬂg'mmﬁme%ﬂﬁﬁuﬁ"mﬁmmu
Laws and Ethics for Mass Communication
NN EHBIRNAFAI AR5 D NN WNATIA
Creative Writing for Communication Arts
N199ANIINITABNITNTARA
Marketing Communication Management
EEANIMpGDLL]
Research Methodology
wwHgFansioad

Introduction to Economics

9N

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

15 #uafin

24



125321

125322

125x%xxx

125xxx

125xxx

XXXXXX

sl 3

AMANSANYIUANe
Lﬂﬂﬁﬂﬂ’]‘i’%/ﬂﬂ"l‘ﬁﬂ"l‘ﬁﬁﬂﬂ"l‘i
Communication Management Technique
mMaUBannanuel snanunl uazde i
Image Identity and Reputation Management
AnanADN
Major Elective
A NaNADN
Major Elective
A UBNLADN
Major Elective
A AN
Free Elective

I

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(X=X—=X)

18 AUIH
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125411

125412

125413

125414

125xxx

125xxx

XXXXXX

sat# 4

AIANTSANYIA
MIINUNLN1RaA13BINAEYNE
Strategic Communication Plan
ﬂﬂﬁu%wﬁiﬂﬁzuﬁuu@:ﬂﬁﬁﬁﬂﬂqﬁ?uﬂﬁqzﬁﬂqﬁ
Issue and Crisis Communication Management
ANNUN
Seminar
N199UTANITIANITNNT AT
Communication Campaign Management
A uanaan
Major Elective
A uanaan
Major Elective
A NADNLED
Free Elective

I

3(2-2-5)

3(2-2-5)

1(0-3-2)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(X=X=X)

19 AULAH
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Y oad
AUWUN 4
AMANSANYIUANe
WiaenBawansedmsasalls 1 51ehnn
125421 N1SRN9H 6 vHsfie
Professional Training
125422  anfiaFnun 6 Hsfin
Co-operative Education
125423  ANeANuNBaTY 6 vdafin

Independent Study
59N 6 wHafn
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3.1.5 A1BBUIYSILIY

FurAnuniall 794U

001101 s tnne 3(2-2-5)

Usage of Thai Language

nnsReasFaeAn 2 nnsussdsrlen g wazlamnstunteine nasdulanans
A1AyaInNnMTIuazn1sae N9 @eudentin NMIETUAMN LATNNSUEAYATHARNTINYZ NS T
e efisnzas

Communicative skill through word, phrase, sentence, idiom, and prose in Thai language
usage, identifying main idea from listening and reading, paragraph writing, brief summarizing including

thinking expression through the use of appropriate Thai

001102 AEIDINGELATLHNNTDN 3(2-2-5)

Ready English

Andnsiuazlhansaintunsengey nannsEnunsengueentsile wa 811 @eu 11
WmunaslEnmsenquludinuszdadu [Hud nnsunsihauasuszyanaiu n1aneusunasnis
UHIEENI9BYBIN NI90IHYIN NTUBNYIINUAZNTTINUHELANYN ATEUNUI INEIHE NS N9
FEnBaRus wazn1ananIan

English vocabulary and grammar, fundamental English usage in listening, speaking,
reading and writing, development of English usage for daily-life including getting acquainted with
someone, accept and decline invitation, direction giving, direction asking and direction planning,

conversation in restaurant, smart shopping and saying goodbye for someone

001103 aunsInquglanning 3(2-2-5)
Explorative English
finbzn1EnSnquAiunigile wa g dou AMdwiuazlensoilunisdesianiy
anun3olaneg Twudunanna WHun n1sensusnnisFiumng n1seeslssuss dwdunesiida nns
Tnsfitunisfoansszndnsszna nastinuidsnguluaninty Ussnimeesauindn  n1s
Aea13 o4 Avumsnamudingas ganing nadninTulsausn nnsedutemanisollifdazasd nns

AUV N LR LAZ NS UL SN L AT WA
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Skills of English language: listening, speaking, reading, and writing, vocabularies and
English grammar for different situations in communication and effectiveness in international context
including trip planning, flight and accommodation booking using internet, international phone calling,
communication in airport, airport announcement, communication in customs and immigration,

communication in bad situations and party

001204 AEIDINGEAIATI 3(2-2-5)
Step UP English
Aadminendenquiifgatiosiuinoaisuazietuddnuszdndu ndnnisld

andangulunieils wa g1 Bew THud nsdenfiiad nsdeuaguannenis nsguuas

demand1a NsBNHnTMLATANTI nsFANLan et ayaiiifuaslunidenisfneuay

BTN
English vocabulary related to news and media in daily life, English usage for listening,

speaking, reading and writing including e-mail, summarizing from media, news reading and sharing,

data interpretation from graphs and tables, interpretation and information presentation for further

study and future careers

002201 waiilaslaanan 3(2-2-5)

Citizen Mind by Citizenship

ans unumuaziinfisssnaflacudenuynaedu Anenan drilnanansoie Ay
nAtyey walesnudszedulng a3ua3annnednEn AsUSuFdnTUNSIWREM AN LA
AUFTTNLRLNTUA MAINIBITUUTTIHIAN

Rights, roles and duties of citizens, volunteerism, public consciousness, gratitude,
citizenship and democracy, professional ethics, the changing society, cultural appreciation, adaptation

to social and cultural changing

002202 NIANNRTUNEITH 3(2-2-5)
Multicultural Society
NYHIAUFIAN FIANNNTMUETIN N1TTANTITDARUAZAITHTULTITUAIANNY
Fons99H N9xuanIsiaenul aeludsanLazImLEITHIaN BEN ATNMAINNATENNAIANLAY

FMUTTINIDIVIAITUMY 4 N1A TIRTANLLLTLRZHANIN TR LN LS
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Man and society, multicultural society, bias and violence management in multicultural
society, social and cultural trends in global, ASEAN, social and cultural diversity of Thailand’s regional,

Phayao and University of Phayao dimensions

003201 nsReA1s INIANRAIIA 3(2-2-5)

Communication in Digital Society

Aaradiugumalulad a15nu0s gondued wazsruuiaiodne uinnsanues
\sugfiafavia ganssnmidledBiannsaiing n1stElsunsudinemdnlud® uazlusunsudszand
iBnisHARReNaN NsRUAN AnnTes uaniRenassteyafierianlilunisinnuussdimisyindu
nsfeashurdednednnennlaietnefiadussasuaniulnmngranefifeaie

Fundamentals of technology: hardware, software and networking, innovation in the
digital economy, electronic commerce transaction, office automation program and software application

for multimedia production, search, screening and selection data for work and daily life, communication

through online social networking in accordance with ethical and related legal regulation

003202 m‘sé’ﬂmsqﬂmwLL@zﬁlaLmﬂﬁfau 3(2-2-5)

Health and Environmental Management

LARRIUFINNUALAIUIARDN NITEIAINNNY A angua] Tedeiifinasagunin
mﬁmmflzﬁmmwLquﬂfvﬁ%’uﬁﬁ:wmmmﬂﬁ'ﬂqﬂmw mﬁmﬁm%qmmw?u%ﬁmﬂﬁz@?ﬁu
AN AN ANEIzNTI BTN Bl UgEN W STmuIn1suaTn1saantnaIne lsasyuin lsnfinsanis
WARNANE aURMANI993195 N153ulladuglifne dusssusii AN9ANIULNHLANNFEANITHA T
TAnUszandu nsdanisuazulsgUapzuaznisinaseuednalsedn

Concept of health and environment, state of health, mental, emotion, health factors,
analysis and planning of healthy consumption, dialy-health product, relation between emotion and
health, recreation and exercise, pandemic, Sexual Transmitted Infection, traffic accident, planning with

accident, natural disaster, water management in daily life, waste processing and environmental saving
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004101 Aauztunsdningin 3(2-2-5)
Arts of Living
Msasauastiunnala nafaimaIuaEN19NuHUNIEAEINEAR nfiug oD
ppsuaziau nanAssganaifiey n1sAinEAnfasunAnATygRaneiiies narUaunIsAnDs
UIN ARLATIEN AARENETIA NNTATLANLATNITIANITENTH

Inspiration making, goal setting and life planning, appreciation in self value and others,
goal setting in life and planning, fundamental of sufficiency economy, lifestyle concept of sufficiency
economy,thinking system, positive thinking, analytical thinking, creative thinking, emotion control and

management

004201 UARNNTWUAZNTUAAIBDN IHAIAN 3(2-2-5)

Socialized Personality

ANNHATALYVBIYARANIN NITRTHEINYATNAIN NTRMHIYARNNINNNNEY
2191 Ta sngem dmussaning inuzniaye uiiges Audneoeifelssasdanudndnyoion
NANENAENEI NgagTaniuiudean n1sUsudaluuundsanauardeanlan

Important of personality, personality development, personality development of physical,
verbal, mind, manner, Thai culture, public communication skills, desired traits relating to University of

Phayao's identity, living in a society, self-adaptation in the Thai and global social context

100005 ﬂ{]‘lfi&l”li’:lLL@S:’Q%EIﬁiiN%@N’ﬁN’J@‘D’% 3(2-2-5)

Laws and Ethics for Mass Communication

o o

ngyvnng suiey daedunazlszniesine Aeafudemsuaar Avduaiaaniniu

& a 2N o

NITERBTIIETT NMTUEPIATHAATIN AnnEAansel AausLRARTaUseMiNTuaFIAN N1TazAnT
yialifawdeniaiRedaides nguuiefifeaduadesssnaaaindeansaaasy n1aAuAN
AaTHIRTY LL@Zﬂg‘MN’mLﬁlilflﬁluﬁldﬁ}lﬁ?uﬂi:ﬁmﬂr%ﬂLL@L’ﬂg‘lﬂN’mL“ﬁlilfmm?.iﬂ‘j‘j?»lﬂﬁ‘jﬁﬁ?ﬂﬁ‘j
REG LR @iﬁmmﬁmﬂm%ﬁamau%ﬁwﬁlﬂmﬁmmu LL@Zﬂg‘ViN’I%@IW‘[ fifieniing
Laws, regulations and notifications related to mass media, rights and freedom of
information reporting, expression of opinion, critical, responsibility and social, defamation of reputation,

laws related to ethics of journalists, control, law on publication in Thailand, law on the National

Telecommunications Commission, code of conduct of communication profession and related laws
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122130 qsﬁmﬁ’mé}'u 3(3-0-6)

Introduction to Business

ANTNNHIELAZANNATIATY2DIFINT JULLLPBIBIANITEINT WHIANAAYEINIS
UBYNagIAa AnunERugIIuaTITsnvIesgsia Aensanddn it insUssneugsiafimnianan
N19ARTA NM9EI% N1FUYT UATNI99ANITNINEINTNYEE LI nIsdsenaugsiauntes 5579
Fendslsema wsegianaiiley 9385590ULATANNIURATEUADRIANYRIUNG TN

Meaning and importance of business, forms of business organization, concept of
business administration, basic characteristics of different types of business activities, terms of
production, marketing, finance, accounting and human resource management, small business

guideline, international business, sufficiency economy, ethics and social responsibility of businessman

125111 NANRNARINAS 3(3-0-6)

Principles to Communication Arts

AEVENY ANNENATY B9FLsnal wiaRnuazgEdsney Bufsatiasdunisdeas
Tudamn ﬂ'ﬁaLﬂi’]:ﬁﬁﬂﬁ:ﬁuquﬂﬁﬁﬁlﬂﬂﬁ‘ﬁzﬁuG]"NGT T‘lzll,%ﬂwqﬁﬂi‘mﬂ’ﬁﬁl@ﬂﬁﬁﬁg\‘l nsdeananie e
YAAR ﬂflﬁ?ﬁ‘@mﬁzqumﬂm LALNNTABANTE9ANT UNLMUAZAVENATEINITRasNTTfldenIs
WU RIAN

Meaning, importance, composition, concept and theory of communication in society,
analyzing process of communication at various levels in communicative behavior as intrapersonal

communication, interpersonal communication and corporate communication, role and influence of

communication on social development

125121 aunNanisReans 3(2-2-5)
Language for Communication
AN ALE IR ELAZN1TRaA1S NAnINoTuainEzntsEn e ANy
g8 N9denuaznIaReiasinuimaransuaznisdaatsazansieg n1sdulanann
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Relation between language and communication, criteria and speaking, reading,
writing, and listening skills for communication arts and others types of communication, identifying

main idea, analyzing, summarizing, sharing knowledge and idea and composing creatively and

properly

125122 RANNTITUIEUITNNUE 3(2-2-5)

Principles of Public Relations

AITHANAE ATTNATRTY ATRWINITNNTUTTINENTNE Ussa® nann1Tuaziuneu
AngAusmUszIdiLE ngui i aiaiesfia TunsUssa@ning nelassnduiusans
MHAENIUIBINIAST BTN UazaIAnTT BiuarsInarinls AoianliAnazess8U50s20999N
UgeaJNNUT

Meaning, significance, evolution of public relations, public opinion, principles and public
relations  process, communication target and instruments used in  public relations,

public relations of government, business, and non-profit organizations, qualifications and ethics of

public relations officer

125211 ANSHARRBATNLRZL RSN REHNS 3(0-6-4)

Production of Audio-Visual Media for Communication

wqisl:jm‘m'ﬁﬁm‘w ﬂ’]‘jﬁw’lu"ﬂﬂﬂﬂﬁﬂx‘iﬁﬁﬂﬂﬁwLL@:frﬂqUﬂ‘jiﬂm?jN N199ABNFALTENDL
PEINTN NNTEBATNLTENNFN nazUamnIalaiunenn1aHARRedasmaluladiman: auie
ﬁ@ﬁiﬂﬁ'ﬂmiﬁ’um’uLﬁmmmﬂwﬁﬂizﬁw%mw NNINARIIENITANYNTTaeLRES AngInevies] de
Fannaanlay uazdelns

Theories of photography, operation of cameras and its equipments, photographic
composition, types of photography, process and media production by using appropriate technology to
communicate with target audiences effectively, radio broadcasting production, television production,

social media and new media
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125212 AInaniRan1sNeans 3(2-2-5)
Psychology for Communication
ANTEMNY ANNAIATY 093N ELanTTRasnT N Ein1edndnen AsAnendy
qu‘?‘mﬁumﬁﬂmﬂmmwﬁ Seulanisdnanenifiansnanenisdaas nnsdszend A sane
WansaeastuuBunsig 7
Meaning, significance of psychology for communication, psychological theories,
psychology with behavior of human communication, psychological conditions influenced the
communication, the application of psychology towards communication in various aspects
125221 aseanuuLns Anuasiafdifaiiantsioans 3(1-4-4)
Graphic Design and Multimedia Design for Communication
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Introduction to graphic and multimedia design production to communicate with target

audiences effectively, using program to produce printing and multimedia

125222 PN 3(2-2-5)
Speech Communication
ANAMNNY AT MANNITUAVEEE SULLURNT 1a9n1aya Tadafivintinns
WARHOVBNG NTLFFLHNITYAUAZYARNANEDIFHA
Meaning, evolution, principle and theory, patterns of speech, factors for making a

successful speech, speech preparation and the personality of the speaker

125223 NANNTS I HE N 3(2-2-5)
Principles of Advertising
WHAAITHNARA ATTINNHY ﬁ"f%mmﬁﬂmmﬂﬂwmﬂ ﬂ’]‘ﬁﬂ%qﬁﬂ‘i‘ﬁﬁﬁ"luiﬁﬁslmq 119
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Concept, meaning, evolution of advertisement, creative advertisement design,
advertisement production towards media planning, media buying, structure, function, and service of
advertising agency, advertisement measurement and evaluation, the effectiveness of advertisement

on the consumer, society, marketing, and mass media, law and ethics related to advertisement

125311 M RNARInSat a5 9aTA 3(2-2-5)

Creative Writing for Communication Arts

nannisdeufigndias N19RaANNNNIERATIMINIRUSLAYA N1FDBNILL N3R5
dansmdmimernansateainensad aanndastunszuauniaiesnsiuusdazasflaznay Ja
ang da J3uans naiindeultudnunizsineg

Principle writing for conveying a purposive meaning, creativity design in message and

content for communication arts in correspond to communication process, sender, media, receiver,

different writing skills

125312 ASTANISNISRERISNISARTA 3(2-2-5)

Marketing Communication Management

AITHANIE  WHARANISRBAITNITAAIA ﬂ’ﬁsf%ﬂ"liﬁlﬂﬂ’ﬁﬂ"li@ﬂ"lﬂL%\‘l‘i,lu‘a‘mqﬂ"li
WAUIN1TMNNITREEIN1TAATA B9flsEnaufunisioasnisnan UL 38015 nnsildou
SNV NNITREANTNIIARIA NMTREINIIN THRINTTNNNTREIITNITARIA NITUENITUAZITILHIITH
FRDE1INNIAAIA NM9ITEUAZUSH NN AN NWRBE1IN1IARA

Meaning, concept of integrated marketing communication, the application of integrated
marketing communication, evolution of marketing communication, marketing communication
components, form and mean of social marketing communication process, participation in marketing
communication activity, management and planning for marketing communication, research and

evaluation of marketing communication

125321 L‘Vlﬂﬁﬂﬂﬁ‘i'gﬂﬂﬁ‘iﬂﬁiéﬁﬂﬁi 3(2-2-5)
Communication Management Technique
FUUUUBIANT WMARAN1UEMNTBIANMNINISRBR1T N1TAATIZTanINNNTUTaE
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Pattern of organization, management technique of communication organization,
business competition analysis, organization and communication planning, media cost analysis for
communication, feedback analysis and improvement of organization management plan to achieve

objectives

125322 AU NNANES] sRanuel wazdee 3(2-2-5)
Image Identity and Reputation Management

o/ o/ L4 P=3

uwaRALaNgEinTaEuAzLEIT A NdnEol RdnsoisonddeiResrasnsdng
NAYNENITREIILAEN1TIATILRUNIN Tadenandandneg AfidoudAn Tunisdmuauaznis
aEunmanenl saanunl Faideiniutesdng

Image, identity, reputation building and management concepts amd theories, strategy
and analysis of guidelines and situational factors affecting image, identity and reputation creation in

organization

125411 ﬂ'li'z’ml,muﬂ'ls'?i@ﬂ'ﬁl,%\m@ﬂqwﬁ 3(2-2-5)

Strategic Communication Plan

AITNNHNIY FITNUIPUDILNY NTTLINNT mﬁﬁLmﬁzﬁmmﬁmmi"ﬂméuﬁﬂml,m
SUUULARIA NMIINUNHLAENTSRDENSBInaynEdmiLasdnnsuargsia nnsimuanagns nads
LAZRANTINNNTRENIT NITRAHIAITNANESEINETIA N19TANTITHINNIT ERDUAZNITRAMUITS
T VT R m'm%fmmméfmﬂ’uﬁﬁ’ugmv?mLmzmmﬁuﬁummﬁﬁ"ﬂmﬁL%aﬂ@wﬁ'

Meaning, nature of plan, process, analysis of consumer needs and marketing, planning
and strategic communication for business and organizational management, strategy, tactics and
communication activities, development of creative thinking, media management and message

development for different target groups, client relationship and evaluation for strategic communication

125412 nsudnislssLiuuasnsiaansiunazing i 3 (2-2-5)
Issue and Crisis Communication Management
ANTNYINY ANTHAIATY FIENANITHININEANGR N1T9TUNNANYUTYBINIIY
angh N19UBMNTUSHAN N1FUEMIIARHLEEN NNTLERITEANNSNNTABETS ﬂ@gwﬁﬂﬂﬁé’mﬂﬁaﬁﬂﬂﬁﬁ

uaTNIUEMsReNIaTHINAZANg R
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Meaning, importance, example of crisis events, verifying crisis situations, issue
management, risk management, communication management, communication strategic management

and mass media relations management in crisis situation

125413 ANHUT 1(0-3-2)
Seminar
ANTRUAN N15970990 88y 8 1193IAT19 N19@ENI1E9IH NMSHERe N15eAYs1e
wazmsnauiiadnansulssiunednunisaeans
Searching, collecting data, analyzing, report writing, presenting, discussing and

answering question in communication matter

125414 A5SUSIANTSIANISNSHONS 3(2-2-5)

Communication Campaign Management

WIAALAVEIAEATUNT904998 NAgNE NTTUINNT dumaunIaATineTs 119
AMUANGIT NMTUafuna uazadessanlunisdnniantsfesstulassnisaniad niadszyndly
aanunIEniaINanINdIAs fiaviiu asdnnesineg edarinlassngsnised

Concepts and theories related to communication campaign management, strategies,
process, operation, control, evaluation and ethics for communication campaign management,

application of social situation, locality and various organizations in campaign project

125421 ASHNITN 6 Mianfin
Professional Training
=y a va A 4 A:I L4 o/ A:l Ail k4 L o/
ﬂ’?’iNﬂ‘U{]UGl VaBlHg LWNWJLLU’?ZNUﬂ"l’iﬂ&LL@tVlﬂﬂslzTuQ’luVlLﬂil’]?l'ENﬂ‘Ll N7199ANTINTT
ApansuanmMUszNaUNTS BIANINAST YEDIBNTY
Learning, gaining experience, improving working skill in communication management

as an apprentice in private or government sectors
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125422 anfiafnu 6 Miafin
Co-operative Education
MaUALTRIM Bend Wsyularaunianiuasines huemiifendasiunisdanianns
feastusnnisznaunng asdnaniasy Wisianmu
Training, learning, gaining experience, improving working skill in communication

management as an apprentice in private or government sectors

125423 NSANYIDNSE 6 BiKaufa

Independent Study

NN9ANAIN miiqmwfﬂﬂg@ N719798 N193LATIZA NITITEUTIEIN NITHNEUDUAY
aAUs et daneinssansnaaesis

Studying, collecting data, researching, analyzing, report writing, presenting and

discussing in communication management

125531 AsaaIsiveanislint1le 3(2-2-5)

Persuasive Communication
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Meaning, nature , theory, significance, steps and method of persuasive
communication, the influence of psychological and sociological elements in communication persuasion,

the effectiveness of sender and receiver, a power of group

125532 N1SNANITBIANIS 3(2-2-5)
Corporate Communication
ATTHVNE AITHATATYIDINITADNITANIANIT AIuandanLazilaqaiiifisqdag
a a a -4 4 % { ‘4
wafen naufunisinseiamauaznarasnisdeans n1suf @ignmen1sdiea1938999AnI3
ATNALAZYINEYNNTABNT IHFULULAN 7 HyHeANALELAa38 533N NNNSABAN528989ANTS
Meaning, significance of corporate communication, environmental and related factors,

concepts and theories in analyzing causes and effects of communication, problem-solving of corporate
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communication, communication techniques and skills in various forms, human relations and ethics in

corporate communication

125533 naﬂqwémsa%wLﬁfamuazﬁ'@Lﬁ@msﬂszmﬁuﬁué 3(2-2-5)
Media and Content Strategy for Public Relations

a v s

nagns wmada wazdinistuaiiaileninislazerduingagniaiassaduas
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Strategy, technique and method to create creatively and effectively public relations
content; message and audience analysis and message and media using for public relations in response

to different public relations objectives

125541 WIARANISHINAUDITRUSLIIRNNRS 3(2-2-5)

Presentation Technique for Public Relations

WMARALATATNI5IHNITHNENIIIBU T LB FHAUS N1903eNFILazaATNeN
eEReI N5 tEeEestieUszneunsiane s anEnW

Technique and method of delivering public relations, psychological and preparation in

presentation, the use of tools effectively in presentation

125542 MeUsEraNNUEITIYTUINIS 3(2-2-5)

Integrated Public Relations

ARYNTNITUTLRNRUEIBIFN N1TUINITAMNANAUTALGNATUAZINTUGNATTHAUT
AONIAYUAHINE FUAWANIUS N3TAMANITalRLAY NMTU5z NTWE TWn9:3ngR n1su3nIs
AMNENEOIBIBIANT NITRBAITLAZNNTLENITUUTUS UITENANAUAZAINNSURATBURADAIAN N1
AT LT IUNUMNITUS LI ANANT YR 9BIANTUTANANGT 93 BITHUATITIHILTTN
ADIHNUTEBINNAUS

Proactive public relations strategy, customer relationship management and customer
support, media relations, community relations, special events, crisis public relations, corporate image
and brand management, good governance and corporate social responsibility, a critical comparison of

organizations public relations, code and ethics public relations
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125631 \SaenIsRaRIswar RaNIAN 3(2-2-5)

Communication Network and Social Media

WHAAA NEANNIT ANNEIATY ARENENY BeAUTEneY JULULIEY RadennLay
LABBYNENNTREENT ADAIANLAZIASDTNEN19ADENT WTAReSuay MR IuFIna1e Anyaznis
Aeanaruaiedne andwaiidenginssuiuslnn nanszmuiifidefudiuazuingg A8n1elE
Uselemlndadnanisfoansiunisrinnisdessnisnaia

Concept, meaning, importance, roles, forms of social media and communication
networking, social media and communication network in online and daily life, effectiveness of
communication networks, support marketing communication tasks , impact of communication network

in marketing communication practices

125632 woinssuguslnauazdsuans 3(2-2-5)
Consumer and Audience Behavior
NENNIT NAENE JULLY ANE0ENNN1TRDE19TEnIN N AR ARA AT LS5
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wofnssunisdarasiuilng dunaunisinaulade ansnaresimmussan danngs Asauasaste

nssinaula gULuLIRRBiUNIAIRNEAsvesiuslna AnBuarnisdnasesandueciuslnn

Principles, tactics, forms of communication between producers of goods or services and
their targeted consumers as well as consumer rights, analyzing consumer behaviors in their decision
process, the impact of communication messages and factors influencing consumers, the process of
decision making, the influence of culture, society and family, forms of media targeting consumers’

ways of life, consumer right, consumer protection

125633 nsBISEENIN 3(2-2-5)
Health Communication
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Meaning and importance of healthy person, target analysis, communication for
wellness, campaign to promote one's health, foods and drugs information literacy, limitation, rule, act

in health communication

125641 ASRERISWATLSAISASTRNA 3(2-2-5)
Brand Communication and Management
nsulaenlautenien1snatn NagNENITAaTA N1IRINUALNINIINITESIS

sninis

AMANEH FaAu YARN BaLAEY UATANAINANANRAANATLAZLFNT N1988NUULNI9RDENT

wuandruAgesle qanulzuuand nefluauiusiugning neifiensaiianauunidsas
AT AR 4T s

Implementation of marketing policy, marketing, strategy to identify quideline for
creating image, identity, personality, popularlity, brand loyalty, brand communication through tools,

brand meeting, employee interaction, social responsibility activities, new product development

125642 A5E8NLUUUSNUNITHRRAs IaNTTNNLAY 3(2-2-5)
Experience and Special Event Design
m‘mﬂﬂLLUUmiﬁ'ﬂma‘ﬁuzﬁ’ﬂwmzmﬁm’ﬁmwmQu%fﬂﬂ N1998NULUNINTTH
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Communication designed with consumer psychology, marketing promotion activity

design, organizing sales promotion activities, product packaging design, creating participation among

product and consumer, target consumer analysis, event planning, cost-effective management,
designing event atmosphere, event management, event evaluation, and regulations related to

organizing event, create, plan, budget, implement, and evaluate events

125731 ga‘iﬁ'ﬁﬁmams?’iﬂms 3(2-2-5)
Communication Landscape
wofinasn nadentide sULuy A8nn3 nsReanstusninileqiuansnguausing o
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Behavior, media selection, format and procedure of communication, crowds
communication in current situation, individual and social impact, media function process, situation affect

communication management, trend of communication technology, analysis of overall communication

125732 ANTRBNITSENINIT UGS TH 3(2-2-5)

Intercultural Communication

Nuin1980a155ENINTMUTTIH NM1FUSUAITHNAIAHARINNATEN
Sausaan navannadiuindeansana ansnazesdenaar aearelns uaznszualaniAsed
AANITNAUNAIENNIHUTTTHURLDANN D

Theories of intercultural communication, adaptation among various cultures,
development of international communication, influence of mass media, new media and globalization on

culture and identity assimilation

125733 ANFTANTTNINYUANNUE 3(2-2-5)

Mass Relationship Management

FUUUUNITFINAFHIBINARYH TAYUITRIAYBINITIINNGN ANBUEAIMNITNAUT
SEMINYAAALATTININNGN NANNITHANTIN Aanssungu nsaeaisuu ufidoudan A8n1s
Aoanaiiesin1aius armdante nmsuflanamdnlefin nsaswanadnudsiidunguuas
BIFANT NNFAFWYIAUATLALATHENTIN

Mass grouping format, objective of aggregation, relations characteristic among persons
and groups, principles of participation, group activities, participatory communication, communication
procedure to create awareness, cooperation, adjust communication break down, strength creation for

groups and organization, attitude and shared values creation

125741 ﬂ”li‘]J%W’]iTﬂi\‘iﬂ’ﬁ%%@ﬂ’li 3(2-2-5)
Communication Project Management

N19AATIZAUN USZMUATANE D89 ATINT3Rasns nannIsiuadngUsyasd

{ v [ o o & o Lo a I'd °
ﬂﬂﬁiﬂﬁﬁﬂqﬁﬁﬂﬂq‘j ASEENIBNVHANAFNTTVDINIULALAITIA NNTIATISHTZELIAT N1FATNRA

Vo A

NTURATEU N199ANITAIRNAYE N199ANITILLTEHY L‘Vlﬂﬁﬂﬂ’]‘iﬂ’]llﬂNLLZ\]t@]‘EQ@NﬂUG’Iu 173

Y

UEMsAHEEN NsAisnzianNAnAeeslasents nsUsuifiuuaragUnalasinig



43

Plan analysis, type and characteristic of communication project, principles to define
objective of communication project, terms of reference : TOR, period of time analysis, appointment,
responsible determination, human and budget management, control and check technique, risk

management, worthiness analysis, evaluation and conclusion of communication project

125742 asRem e mMsURauwUaeTIaN 3(2-2-5)

Communication for Social Change

ATNIIHIE LUARA ﬂ‘izuquﬂﬁ‘iﬁlﬂﬂ"l‘i UIRNTTHURLNITYBNIU ﬂ"l‘iﬁﬂ@i@%@ﬂ"l‘i
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minenassy innsaeuuas frinaanaAnin fulszenm

Meaning, concept, communication processes, innovation and adaptation, communication
to development, sufficient economy concept, social context analysis, communication planning to
improve social well-being, media using through contacting people and mass media to develop

community, communication between the government, change agent, opinion leader, and people

126100 msugmam%uﬁmﬁu 3(3-0-6)
Introduction to Economics
mwﬁmﬁLmzm'mﬁﬂﬁiyﬂﬂﬁ%’uﬂwiﬁ’mm% FTUUATEENT ANIAMUATIAN
Tﬂf—.lﬂqﬂﬂx‘iﬁ UNY ﬂﬁﬁﬂﬁﬂﬁﬂuﬁﬂﬁqﬂﬂdﬁLL@:ﬁ@ﬂWW‘M ‘qu‘lslf]LL@:LLuqﬁmLﬁmﬁuﬁmﬁ’qu@mi‘m

v

Huslam ngugniandn fuu s1alidszenend n19@untsswias wlauien1s@u wleuienisnas

©Q

a

Rude [uia uazni9@tsendlsyne

Definition, importance of economics, economic systems, demand and supply,
demand and supply etasticity, price determination and market equilibrium, basic consumer behavior
theory, production and production cost, national income, money and banking, monetary and fiscal

policies, inflation and deflation, international trade

127110 m’mfg’ﬁ";‘fﬂmqmsﬁﬂmsmm’nuu@zﬁ@%34' 3(3-0-6)
Introduction to Mass Communication and New Media
nuiuazunIAnfiaAnyresinaisuaaruuaranine Amuinisasdnnaany
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UsemAaNBw @mﬁmﬂmumtﬂ‘i:mm“ﬂﬂ\‘iﬁlﬂ?ﬁﬂ HANTTLYBIRENIaTLazAe ndfiflse
N9EUIUN1TRDAITVBINRETUALATIEN ARBATULNLANINT AIINFURATDLULATHANTENLIAD
ﬁl@mmﬁmmzﬁ'ﬂmﬁﬁﬁiﬂqﬂﬂﬂ \ATHgNe UATAIAN

Core theories, concepts, history, and evolution of mass communication and new
media; printed, movie, broadcasting and new media of Thai and International especially Asian
countries, attributions, impact and influence such media on human communication process and mass
media impact of mass media and new media on personal, economics and society, the roles,

responsibility and impact of mass media and new media

127133 wialnlafiasaunmiaruduimemans 3(2-2-5)

Information Technology for Communication Arts

AIINNNNY ATTNEATYUABIALSLNBL2RIWAINIAE Uiy dNBoE WAAILATNIT
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Definition, importance and elements of information technology, category, characteristic,
source and usability of information, creating, storage, processing, and applied technology for
information retrieval and dissemination to the target audience, tools for impact assessment of retrieval
and dissemination through information technology, problem solving process with the use of information
technology, effect of information technology on people and society
127324 szvdeudsiay 3(2-2-5)

Research Methodology

ANNNNHNIY UTTinnEe9n193deneimarans niawmuilandni93dediiunig
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Meaning, type of communication research, communication research question

development, seeking information, research design, communication research methodology, sorts of
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reseach tools, research proposal development, concept of analysis both quantity and quality data,

including communication research ethic

128120 RANNITARIA 3(3-0-6)

Principles of Marketing

pnidasiuAeaiunianann ArEnEuazEninenTRan tadafidena
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Fundamental knowledge of marketing, meaning and roles of marketing, factors
affecting market system, fundamental marketing management, market segmentation, selecting target

markets, consumer behavior, market research, usability of marketing tool in business

146273 AEIDINGULNDITRFURWARINRS 3(2-2-5)

English for Communication Arts

VNBFENEIBINGBATN 199 WA AU Beuluilonuazusuniifaadeadu
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Intensive practices of English listening, speaking, reading and writing skills on
content related to contemporary issues in mass media, a list of useful technical terms and production

of various forms of media in English language
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1. BNAAIAIANEIND (1

Titiaandn 30 wioefn

30 30
1.1 Ay lUed 21 -
1.2 Anevialiden 9 -
2. UNIAIALRNY Tiflaandn 72 ysdedin 91 91
2.1 ﬁmﬁuﬂm‘f‘mqfﬁw 21 24
2.2 ngxATILan
2.2.1 FxeniieAu 58 46
2.2.2 fguaniaan 6 15
2.2.3 Aunaniiafnen Titleandn 6wnvagfin 6 6
NNTRNNTHLAZNITAINST
e
3. NNINITNRBNLAT Taitlaandn 6wsagfin 6 6
san (nqefia) Gidaundn 120 wiagfin 127 127
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1. ANeARAIANEIAL

nangns wingas a5
WAL Y. (MSUszEIaNNUE) Usulgs w.a. 2555 - (ﬂ’li’s/ﬂﬂﬂiﬂ’liﬁlﬁﬂﬂi) U%’uﬂgq W61, 2560 Usuilge
FoAnuvilUisAy 21_wsdasfin Ao Fnuia Ay 30 widasfiia
NANITINTWT 9 wiaufia NANITINTWT 12_wonfin
001103 finEzn1En e 3(3-0-6)
Thai Language Skills
001111 mmﬁdﬂqﬁﬁuﬁm 3(3-0-6) Tng1edn7
Fundamental of English
001112 NEIBINGEAMUN 3(3-0-6)
Developmental English
001101 | Arslfinuntne 3(2-2-5)
Usage of Thai Language Dagedzn i
001102 | AENBINGEIATHNNGDN 3(2-2-5)
Ready English
001103 | awndsnguglanning 3(2-2-5)
Explorative English
001204 | nmngangEfinmein 3(2-2-5)
Step UP English
NFNARIANANET 3 yidefie TangaasdennAnen
003134 miﬂﬁiﬁmm:gﬁﬂmmﬂﬁmﬁu 3(3-0-6) Tng1efen

Civilization and Indigenous Wisdom

AANATINAIWINE 1 vuaefin  UsAuLRan 1 vidasfia TaNANNATHINY
ng
004150 NBAN 1(0-2-1)
Golf
004151 AN 1(0-2-1)
Game
004152 UINI9NIY 1(0-2-1)

Body Conditioning

004153 Aangsudinaanay 1(0-2-1)

Rhythmic Activities

004154 Grenin 1(0-2-1)
Swimming
004155 AR 1(0-2-1)

Ballroom Dance
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004156 PYN3D 1(0-2-1)
Takraw
004157 TUNUINTG 1(0-2-1)
Recreation
004158 Haniues 1(0-2-1)
Softball
004159 WILHA 1(0-2-1)
Tennis Tng1ea317
004160 Wi amuila 1(0-2-1)
Table Tennis
004161 UINLNAUBR 1(0-2-1)
Basketball
004162 LUARWF 1(0-2-1)
Badminton
004163 WaLUaA 1(0-2-1)
Football Tag1e397
004164 npaladuaa 1(0-2-1)
Volleyball
004165 Aalznaragdiaaiugn 1(0-2-1)
Art of Self Defense
NFHIAIYTWING 8 niafin NANANIYSUINTS 18 niagfin
005171 FARUATgENIN 3(3-0-6)
Life and Health
005172 N199ANITNITANTAUEIR 3(2-2-5) Tgnefan
Living Management
005173 finueZan 2(1-2-3
Life Skills
002201 | waiteslaanan 3(3-2-5)
Citizen Mind by Citizenship
002202 | RIANNYIRUTTTH 3(3-2-5)
Multicultural  Society Wasneden
003102 | msRemsudnnRada 3(3-2-5) Tnal
Communication in Digital Society
003201 | NFAANITEENINLALRIUINADH 5(3-2-5)
Health and Environment Management
004101 | AavztunnsAiugin 3(3-2-5)
Art of Living
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004201 | YARnAWLazN1Tuamsann  3(3-2-5) \nseAzntsl
dann
Socialized Personality
Ffnuilliien Gitieundt 9 wiasda YasredmAnuvialiiian
NANATINTET
001113 NEIBINGEITAREINIG 3(3-0-6) Tagnednn
English for Academic Purposes
NNITINHYHATARS
002121 AT ARSI AnE A% 3(3-0-6)
Information Science for Study and Research
002122 Useyiedin 3(3-0-6)
Philosophy for Life
002123 AT AIANULALTMUFTIN 3(3-0-6)
Language Society and Culture Tng1edn7
002124 USimiRaUznnsuans e 3(3-0-6)
Thai Performing Arts
002125 FRENATINY 3(3-0-6)
Music Appreciation
002126 Aau=luAnysza1 T 3(3-0-6)
Arts in Daily Life
NRNITTHIANATNAS
003131 ngsnENugIRagMAINEaR 3(3-0-6)
Fundamental Laws for Quality of Life @877
003132 Tnefutszaanlan 3(3-0-6)
Thai and the World Community
003133 At ne Adsiend 3(3-0-6)
Thai Way and Vision Tngedn7
003135 n19ifled iraEgie uardsan 3(3-0-6)
Politics Economy and Society
NN INLFTATURZ ATIAATTAS
006140 ayudiuAsuandan 3(3-0-6)
Man and Environment
006141 ABNRNABSENTRANATUAgIY 3(2-2-5)
Introduction to Computer Information Science
006142 ATAMARSFMSLEAR gAaNsaNA  3(3-0-6)
Mathematics for Life in the Information Age
006143 guazansiAs WERRUaza Ty 3(3-0-6) Un9nedn
Drugs and Chemicals in Daily Life
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WAL, (M9UZBITHNURE) USU1l59 W61, 2555 o ; o 15u1l59
s AL (N15IANITNITHDATS) Usuilge w.A. 2560 s
006144 AMITUALANTIN 3(3-0-6)
Food and Life Style
006145 waswazma uladindsn 3(3-0-6)
Energy and Technology Around Us
006245 AneFans uiAnUsraniu 3(3-0-6) plEatpril
Science in Daily Life
NANATIYSHINTG
005170 W ANTIHNYLE 3(3-0-6) Tnangdan
Human Behavior
¥
2. MNIARAUANTE NANNRFIHITIEN
NANYAS NANGAS a5zt
WALU. (NFUSTTIANAUNE) USULI59 W.A. 2555 WALL. (A15AANISNISRENTS) UFuilge w.a. 2560 Uduilg
RHIARANANIZ AT 91  wuHaefin | KNIRTTNRWIZATH 91 wiawfia
mjaﬁmﬁug'm%m%w 21 wdefin nzﬁu’imﬁugm’im%w 24 wefin
125100 | fwernaasidacdu 3(3-0-6) | 125111 | nanfndaians 3(3-0-6) | 3L,
Introduction to Communication Arts Principles of Communication Arts e
ANHVHNY AINATATY ATMUINIT NTTUINNTG AIINNNNY AINAATY BIALIENDY UWHIARALATNOBTFANNT uaz
a9dlaznoy JULULLAINqEIRgIuAINNNS FuAundinsiunisioanstudenn nsliaszinazuounng | AeBune
Aaana unaRALATUINININITANENFITNAR AR Aemnsazdusineg DudengAnsaunisiesnave nstesns | 98I
uwaznisdea1sadeduaz@nnon e linand meluyans NMIRBANTIENINYAAR UATN1TADEN9BIANS
mwﬁmﬁm%ﬁ@ mmmﬁﬁmﬁi:gﬂﬁ% Tunng UNUMLATEVE WA TRB NI RSAB N IR AN
L%?Juﬁmﬂmﬂmﬁ‘f%uq\i%uﬁiﬂfﬁ Meaning, importance, composition, concept and theory of
Definition, significance, evolution of communication, communication in  society, analyzing  process  of
process, composition, pattern of communication and communication at various levels in communicative behavior
theory, concept and approach in communication arts, as intrapersonal communication, interpersonal communication
communicate effectively to provide students with and corporate communication, role and influence of
knowledge and understanding of the topic to be used communication on social development
in studying higher level communication arts courses
125101 | AsAvenmsieans 3(3-0-6) | 125212 | AsAvenianisiesis 3(2-2-5) | Ui,
Psychology of communication Psychology for Communication &A%,
AINTNIY AN WeANTINNITRE AN ANENANAY AHAIATYIBvAsANEIRan1sRoans nqwl] | A1BTLe
NNARTNEN %m%wmﬁ’uwqﬁﬂiwmiﬁﬂmimww{l gk

ﬂi:uauﬂﬁiﬁmquﬁﬂiwmiﬁmﬁ Fnaneniu
wqﬁﬂﬁiumiﬁ'ﬂmﬁ il LUULAZARNNTRDETTAN
WHIARIRINEN N1TLTzYne
T%@mﬁwmLﬁﬂmi?&@m‘fﬁuu’%uwﬁiwy

Meaning, significance, communication behavior, the

' '
= aaa

Joulanedsineidninananisdesns miﬂizﬂﬂﬂ%
%mﬁwmLﬁ@miﬁﬂmisﬁuu‘%wmm
Meaning, significance of psychology for communication,

psychological theories, psychology with behavior of human

URZTTIHIU
#3laanng
Y5588

Ufjifuay
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development of communication behavior. Psychology communication, psychological  conditions influenced the | AN9AN®N
and communication behavior. Patterns and how to communication, the application of psychology towards | FAWAdFAAY
communicate the concept of psychology. The communication in various aspects AN
application of psychology to communicate in various
contexts
127101 | mradialuyenisiesnsuaamm 3(2-2-5) | 127110 | arwdilunnemsaemsuanasuasdetial 3(3-0-6) | Uiude,
Introduction to Mass Communication Introduction to Mass Communication and New Media AR,
nouiuazuniAnfidiAyuesdaaisnaayn nqufuazuuafniidiAgyaasdeaisutaruuazialm | Aedune
WHUINITYDIADNAIRTHITUNIT9RD Aneais WUIN1T09ADNIRTUL SN GHRIANT nmenad de | 312910
wilaRefiud nneuns Aonszanoies delnal uas nazanevdes uarendzesmouazdnsdszmalagianaz | WAz
Aeaduayn wunisdazenduius Tanan ngulszmAnBen Audnunzuazazinnasiain s
fANIMNTIH Tuiinidesuszaund udiu aaanan HanTENLBsABNIRTULATRB IITfdens UM sReas | UITENE
Anunfounumniinf AasuRATELLATNANTZNY YoaaETuazAn BN AreasHUNLWIATA AnsuRnrey | UJ0RuA
mﬂﬁﬂmmuﬁﬁﬁiﬂqﬂm iiTEgia uavdeAn LL@:N’ma‘:vmwmﬁﬂmmumzﬁ'ﬂ?ﬁﬂﬁﬁﬁiﬂmm waugia nafnEn
Theories, concepts, history and evolution of mass LazaNAN AnpdAaL
media such as books, magazines newspapers, Core theories, concepts, history, and evolution of mass media RIGE
movies, broadcasting media, new media and and new media; printed, movie, broadcasting and new
supporting media —public relations, advertising, music media of Thai and International especially Asian countries,
and recording industry as well, including to study the attributions, impact and influence such media on human
roles, responsibility and impact of Mass media on communication process and mass media impact of mass
personal economics and society media and new media on personal, economics and society,
the roles, responsibility and impact of mass media and new
media
146131 | mundenquiRanisiaans 3(2-2-5)
English for Communication
nle-ya nEndanne NnTeenideaTy weymuz
ashudseusriumuazsrsiulazlen n1evinaanu
dinlaumanyn nmsiaiedumadty sreasden
wazlanandnAty uazyaldneuumanynatng filaeglion g

IAHZAN

Listening and speaking in English, vowel and
consonant sounds, stress patterns and intonation in
both word and sentence levels, understanding
conversational language in words, details, and gist,

making response to the conversation in proper way
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146272 | nsEMuazNISIlsunEIBInguBsiarians
3(2-2-5)

Reading and Writing for Communication Arts
finuzn1sanuaznIadaunEnSanguiadsdn
yaFTIMARERS AT dauan UnuuRMgIY
Tunad@euing unlauon unanusulmerans
At udulanann wanans #aanu hazagUAIH
112 UnAN NMsdsuenansin lindesineg
Listening and speaking skills in  English  for
Communication Arts, vocabularies, expressions and
basic patterns used in writing news, advertisements
and articles, reading for comprehension, interpreting,
translating and summarizing news and articles and

N ) ) ) Tpg1e932%1
writing press release in various topics.

142111 AMuEIFWNNITREHT 1 3(2-2-5)
Chinese for Communication |

o & o A a '
NNBTAUTIUN 4 INBZI09n 18130 WA W Fed 814
NN9EBNALINIHIFUANNITULANENEINIHIEN a3 D
PINYIN ¥nE2n151 38 uAd8n 5 uadNgnAaInIu
FLUUNTT NN EIAULLULITI ANIAUGINGNG o

Weanuaslnddauasmiimia i uganysyadu

v
1

U5zt 300 A1 FUNHITHANTIN laanTaldu

99

&
NRITU
Col

Four basic skills of Chinese including speaking listening
reading and writing, Chinese Pronunciation with
Chinese phonological system (CHINESE PHONETIC
ALPHABET)  or  PINYIN, Chinese  character
systematically writing skills, 300 of daily-life words
and expressions, basic conversation and Chinese

grammar
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142112 AENARRABNITRDNS 2%+ 3(2-2-5)

Chinese for Communication Il

A1ANY INEARUSE91TULUTzH1 400 A1 N19BEN
WaeluszAuAmatene1ed 98 wazazdudazlan
Tananiauiuguazdudazlon Taseasnedaslon
ST Uselaafilinaengae Uszlonnauanadn
329 Usrlennauanaingodniiog Ustluania
wanaiunned TassadeUszloadianuuuusng 4
ANFEAIUBNAIWAN N1TUBNAT Sufeull n1elH
ngndanfg q nidaeAilaeansaifiugnenay
ANUg0i89N19N TN NTdeusNEIAN

400 daily-life words and expressions, pronunciation in
level of multi-syllable words, phrases and sentences,
basic grammar of sentence structure, the sentences Un31efn
with verb complement, the sentences with adjective
complement, the sentence with noun complement, the
structure of interrogative sentences, the use of
prepositions, telling the time and date, use of auxiliary
verbs, the functional words, writing of Chinese

characters

143381 | vinwzanuadiily 1 3(2-2-5)
Japanese Skills |
ANHIBINNTUIUAZATATATUY N198DNLEY
mmﬁjﬂu Tmi\m%ﬁ\miﬂﬁﬂmm%ﬁﬂu"fuﬁugm
dnFunisuuziidaLaraunuinnielu
FAnUTra1iu

Introduction to Japanese characters; Hiragana and
Katakana, pronunciation in Japanese, basic Japanese
structure for self introducing and conversation in daily

life

143383 | vinwzga el 2%+ 3(2-2-5)
Japanese Skills Il
Tnsssdneuszlapnundiuiniingmitseiudigedn
o Ay S Aw
VBN LR AR

-
nsRninEznsieaznaye

Basic Japanese structure at a higher level, 4 skills of




98

NGNS nangns H15ei

WALU. (NFUSEEIANAUNE) USU1l59 W.A. 2555 WALU. (NNS9ANTSNTSHERTS) USu1lge w.a1. 2560 ENIES

Japanese language emphasizing on listening and

speaking skills

145101 muRSassndnsdin 1 3(2-2-5)
Elementary French |
auHSiARszAuRug e doansTuianazdntu
AT SR ITHNS AR NTBndeen EHS e
warlaennsainsarmiacdn

Elementary French for daily communicative skills,
vocabulary, French culture, French pronunciation, and

elementary French grammar

145102 ﬂﬂﬂﬁN%ﬂLﬂﬂLﬁﬂﬂﬁu 2* 3(2-2-5)
Elementary French Il
mmN%”aLﬂmﬁ"@ﬂﬁﬁﬁﬂﬂﬂi?uﬂmumﬁiﬁ@iwj
TMusTINATIAT Fnuznaie wa 89w o
Tagnnaoinsars Taseadneselan

French for communication in various situations, French
culture, listening, speaking, reading and writing skills,

French grammar; sentence structure

iRtk

146271 | mundonquiansiaansnegsia 1 3(2-2-5)
English for Business Communication |
ARG maL%ulﬁamﬁﬁ'ﬂmﬁmaiﬁﬁ@
AsasaAnEneBdnnIaing n1easinasns n1edun
Jufindamnnuazaannienegsia n19deudsedn
HRRIUYAAR NITANNTHONU

Business documents; writing for  business
communication; e-mailing, faxing, writing
memorandum  and  business  letters;  composing

curriculum vitae; giving a job interview

146371 | munsnquisnsiasnsnegsia 2 3(2-2-5)
English for Business Communicationll

nsudatenanamegsia nsannuntudeniids
g3fia nsfinsegsfaninsdmsinaznisiasensin
M9ANAININIGINY N1aEENAENS BN aurDL e

Wi e M e N9 A Re9nn

Business document translations; discussion in business
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contexts; making business calls; business dealing; test
preparations for job applications
100005 | AUNIBUREIILTITNADNIRYN 3(2-2-5) | #1em19n
Law and Ethics for Mass Communication VNI
Ay e e . 4 e BRIWIZHN
ANNNNE Feiley I9TNAULAZUTZNIARANT Ny
, ﬂgsfumgu
2 o ,
ADFITHIRYH ﬁﬂﬁLL@:LNﬁﬂ’]WTMﬂ’W‘iLﬁH@‘U’]'Jﬂ’ﬁ aEBIEN ~ &
qmwugm
A & PN o [P ] v A
AITNAALAL INTINEITTIITH ATTHIUNABBUFADNRHIVILAE AEWATH
FaAN N1IRLATYIN B Aenededeides nguaeit WA
A oo o 4
LAeNAU93U699NY ININENTTHIRYH NMIATUAN
NoaTNIaTH LLﬂ:ﬂgﬁN’mLﬁﬁ')ﬁ/uﬁ\iﬁw/ﬁuﬁizmﬂrvmLl,ﬂ:i
ﬂg‘vm’]?_lLﬁﬁ'}ﬂmzﬂiﬁNﬂ’liﬁ@ﬂﬁﬁTﬂimNu"lﬂNLMG‘D”]@I
93981UTTUIBINUTLNDUATINHERITHIAYY UATAGUANNE
4 dd s
DU VINEIYDI
Laws, regulations and notifications related to mass media,
rights and freedom of information reporting, expression of
opinion, critical, responsibility and social, defamation of
reputation, laws related to ethics of journalists, control, law
on publication in Thailand, law on the National
Telecommunications Commission, code of conduct of
communication profession and related laws
125121 | s uNeni1siad1s 3(2-2-5) | fingnnann
Language for Communication ANIATU
o/ o I's § o o o/
ANHANAUEIDINTEIUALNITADANT NANINUTUALYINEE | |0 eTady
A3 MEANEITIAIHNNTNA M98 NYSEeuLazn1Taie 7
o . Eligal ] 4]
MUAUAmARIaRsuarn1siaa Tl IsIANANT e |
3 o/ a e ! Vv ﬂﬂ“"geﬁq
T'«?mwmmy N1991A918% 119890 N1TAEVIBAAIING |
~ o s e Y . AN
ATTHAR ﬂ’]iLi%I‘]JLiH\?T@@H’]\?LMNT&NNLL’Nxﬂi’Nﬂiiﬂ o
Relation between language and communication, criteria and AENAN
speaking, reading, writing, and listening skills for nAa.1
communication arts and others types of communication, Usuaia
identifying main idea, analyzing, summarizing, sharing RO
AaBune

knowledge and idea and composing creatively and properly

Clalipki
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127133 | wialnlagssaunmiaanudindimaemans  3(2-2-5) | 976910
Information Technology for Communication Arts T‘mi
ANHVNNE B9AUIENBY LATANEIAIBImAlulaE
Uszinn SnEoe WA Uayns ansame n1suszand
waliladilen1sAuduuasngunsa A Wwansdls
Uszifiunanszuannnisiaunsieyainaansinunaulad
TNTEUNA NANTENUUDY LW@T%T@@NWﬁNuLWﬂﬁﬁGiﬂqﬂﬂﬂ
LR AIAN

Definition, elements and importance of technology, category,
characteristic, source and usability of information, applied
technology for information retrieval and dissemination, tools
for impact assessment of retrieval and dissemination through
information technology, effect of information technology on

people and social

ada o

127324 | sufieudsds 3(2-2-5) | fhewnnen

Research Methodology WANIAAL
a o = I'd o/

ANNVHNY UTHnneesnTAdenNilmamans n9aRmu | |gnedasy

Tanginsadefinunisdesns nsuasamndoyaniedinunig

‘ woglu
398 n1seenuUuN1sAde suleudiidaniennsieans .
4 . o . NQNIE
Uszinnaairiasiiatunisiss naiamniaiaueniiise .

- - N P AugU
uazuuIRANNSAATEidayaYaBaNI LAz AN -
SosasaENUTIRIaERsaeH TN AdTedunsdngs | TETENAN
Meaning, type of communication research, communication HAe.1

research question development, seeking information, research | 1J5u5%4

design, communication research methodology, sorts of A uay
reseach tools, research proposal development, concept of o A
ANBTUNY
analysis both quantity and quality data, including
o ‘ 18371
communication research ethic
146273 | aENBINgUAMSUIIRIURIARIAaS 3(2-2-5) | fresnann
English for Communication Arts NNIAAUN
vinbznendangude n1eil e 8 @eubaileniuas BATeEw
PN AAd 9 uoa v o P &
vsunfifgadasiuisBnduilmermansd uazlaziiusan i
) Hoglu
ANEAUT AFNTIANALANITNNNNTAINETTA LAZHAR -
NYNIAT

nastuguuuAsineg Winnensingu
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Intensive practices of English listening, speaking, reading and ABNRIN
writing skills on content related to contemporary issues in HAD.1
mass media, a list of useful technical terms and production of
various forms of media in English language
3. MNAAGTUANIE NFHITNEN
. NANYAS P
nangns R REFATH
WAL,
WALU. (NFUSEEIANAUNE) USU1l59 W.A. 2555 . ; . ENIES
(MNF9ANT19N19NDNS) Usuil99 w.A. 2560
ANIAATUANIE NGHATUDN 64 wiagfin NHIATTUANTE NGHATUAN 61 viagfin
FynuantaAu 58 yivnafio Ay nanivAl 46 vnafin
100005 | ngwanuuaza3usssrAaNIAT 3(2-2-5) fihelUag
Law and Ethics for Mass Communication Tunaian
ngvisng aufley FofsAuuazlarnesing endy Tnitugn
Aomanaa Avduanaanmiunisanetiams AmEw
ANTUARSANAATIN AN1NEAe90l ANSuRATeY AN HAD.T
santinfuazdsan naasifiafivinligaudeme Ry
Faidey ngrsneiiAeadueiessannesin
Aoansuaay ﬂ’ﬁﬂ’)‘l_lﬂq&lﬁlﬂﬂﬂﬁw)ﬂ%u H
ﬂg]‘lﬂ}l"lilLﬁﬂ’lﬁ/uﬁldﬁawﬁuﬁixmﬁr%ﬂLLZ\]:ﬂg‘VIN"IEI
AlenAtzNIINN1TA9NT3 NIANMIAN AR
@iimmiﬂmmﬁﬁi:ﬂ@uﬁmﬁwﬁﬂmimmu LAY
ﬂgwuqﬂﬁuq "ﬁLﬁ‘m%m Laws, regulations and
notifications related to mass media, rights and
freedom of information reporting, expression of
opinion, critical, responsibility and social, defamation
of reputation, laws related to ethics of journalists,
control, law on publication in Thailand, law on the
National Telecommunications Commission, code of
conduct of communication profession and related
laws
125110 AnsUszE AR B edi 3(2-2-5) | 125122 | AANAISUSSHIRNNRE 3(2-2-5) | Usuds,
Introduction to Public Relations Principles of Public Relations s bk
ATTNYNIE FTMUINTT UseaINA wannisuay ATININIE AITHNATATY ATMUINITNITUTLEIRHAUS way
fumauniaAiine ez uiug ngamang sz nannisuaziuReunIai Il sz dniug | A1eBune
wazirEnsflalunisdssand@uiug nasussandoiug aguifmuiguaziniosdetunisUszandnius ang| T2

2BINUILIIUIBINIAST LBNTUUATBIANTA (8

WA (s AnaNTRTaINUsr N ANANE

sz FRUE 1AM TMEINTAST 1ONTY UATaIANTTI (i

WHINNINATI(3 AUANTRULAZ99981UTTHYBINN
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Wﬂﬂgﬁli NN
WA.U.
WAL, (A9USEEIARNRE) USU1l59 WAL 2555 . ; . Udulge
(NMF9ANTSNISNANS) Usuilg9 w.A. 2560
A3UFITNUATITIHIUTTINYBININUTTBITHAUS Uz IRNAUT
Meaning, evolution, public opinion, principles, and Meaning, significance, evolution of public relations, public
public relations process, the communication target opinion, principles and public relations process, communication
and  instruments used in  public relations, target and instruments used in public relations, public relations
government, business, and non-profit organizations’ of government, business, and non-profit organizations,
public relations, qualifications of public relations qualifications and ethics of public relations officer
officer, code and ethics of public relations officer
125210 T 3(2-2-5) | 125223 | wann1slwEon 3(2-2-5) | UsLZauay
Introduction to Advertising Principles of Advertising &A%
UHAAMNAR AIINTNIY ATUINTTTBINT IR BN WHIATINARA ATINMHIY FTWUINITVBINTIRE N N9
maadsaaarsmlamon nandaguelrsanEim atvasadsnulauon nandsdwenlaemiiudasii 7
Aasing T Anasudadelruon Tassasng niindi nnaasunutadalauon Tassadne ninfuazuinises
uazu3nisuasudEviunulasun A8n1dnuas vitmdaunulamn 33n159nuastasiiunanisla s
Uszi@unanislauon ansnasaslanuiiidse ansnaraslavniiddefuilnn d9an aan uay
%U%Tﬂﬂ FIAN AAA LL@Z%@N’]‘J‘NQ@%’% NONHIBURE ﬁl'ﬂﬂ"liﬂflﬂ"ﬂ'u ﬂg‘MN’mLL’NZ’V‘J‘EEWU‘E‘E‘E‘LA%Lfd‘ll?_l’lﬁﬂxif&l/i_l\ﬁu
a33enusTnifieadastuelason Taon
Concept, meaning, evolution of advertisement, Concept, meaning, evolution of advertisement, creative
creative  advertisement  design,  advertisement advertisement design, advertisement production towards
production towards media planning, media buying media planning, media buying structure, function, and service
structure, function, and service of advertising agency, of advertising agency, advertisement measurement and
advertisement measurement and evaluation, the evaluation, the effectiveness of advertisement on the
effectiveness of advertisement on the consumer, consumer, society, marketing, and mass media, law and
society, marketing, and mass media, law and ethics ethics related to advertisement
related to advertisement
125211 IMHNA 3(2-2-5) | 125222 | awmHwa 3(2-2-5) | USuavia
Speech Communication Speech Communication A
AMNMHY FTWUINIT NANATUAENOET] FULLL ANHYNTE ATIUINTT MANNITUAZVIET JULLLANT 289
A9 2BINTYA ﬂ@@“ﬂﬁﬁﬂ?ﬁmimmﬁwqwém n13 1A ﬂ@ﬁﬂﬁﬁﬁfﬁmiyﬂmﬁaqw%m NNTATHHNTY AR
m‘%wmiﬁqmme_qlﬂf?mmwam%lmm qﬁﬁﬂmwmaﬁwﬁ
Definition, evolution, principle and theory, patterns of Meaning, evolution, principle and theory, patterns of speech,
speech, factors for making a successful speech, factors for making a successful speech, speech preparation
speech preparation and the personality of the speaker and the personality of the speaker
125212 | msessiiansitutinate 3(2-2-5) Usuava
Communication for Persuasion Ay
PR AT V) A AR oy SRR b ABBUY
Aoamiensbisinh sviszneuddynieaningn gk il
wazdenrAnendininasanislintinats nware wazLlsu
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W‘&ﬂgﬁﬁ NN
s s o s uﬁ‘“' s
ALY, (MSUszEIaNNUs) Usuigs w.a. 2555 o ; . Usuilge
(AM9IANTNISADATS) Usuilg9 w.A. 2560
MR1TUALETUANT BnSwavesngy Bniwaves pan(uag
Tﬂﬁ@’ﬂ%’]\i‘ﬂ@Gﬂ’]‘iLLﬂzﬁﬂ\m’Nﬂq‘iﬁﬂﬂq‘i T‘lﬁ%"lmﬂ
Definition , nature , theory, significance, steps and L’Zﬁﬂﬂﬂ’qf&
method of persuasive communication, the influence of 13
A o A ity
psychological ~ and  sociological  elements  in
- ‘ _ ut
communication  persuasion, the effectiveness  of
sender and receiver, a power of group , the influence
of message structure, and communication channel
125213 | nsidauiantsilssanannug 3(2-2-5) | 125311 | asdawmdelmdaianiastensianssd 3(2-2-5)| UsuBs,
Writing for Public Relations Creative Writing for Communication Art VAT
o a A e a9 '
NRANNIIYYUVANABN mum%a’m NBAHNHY o { 4 o e
v NANNNSITEUAGNADY NTRBAMNNNHIEATIANIRGUITAIA |
ATATNTRNUITAIA NTTUIUNITDBNULLLATFFNY . ¥ . . ANDTUNE
. . v o 0w . . NIFRBNLUL NNTFEIHARNIUAIUTLN AR NAFTDENS R
A15FMSVITUF LTI TN AU Widaandaafy , INEIUT
' . . o e F519H59A FEAASBIRUNTTUINNTRBRNT IHUARY
N9zUIUNITABa1ITuARZBIAUSENay AB EZN’&"I‘J'
1 I'$ o v § v o =1 a o o
da f3uans Lmzﬂﬂﬂﬁﬂ“ﬁﬂuﬂmﬂmwﬁ\m el AUTENDY HAIE1T am el ek AsRnZeutuans o
R EANGERTa] §inae
Principle in writing for readable, convey a purposive Principle writing for conveying a purposive meaning, creativity
meaning, message design for public relations in design in message and content for communication arts in
correspond  to  communication  process  including: correspond to communication process, sender, media,
sender, media, receiver, and to practice a creative receiver, different writing skills
writing skills
125214 MsRaa9iKeIdne 3(2-2-5) Usia,
Organizational Communication gaenl
NITUINNITRDANTBIYARINI IUBIANT A1 Haz
; v e ANaBLNe
AMAURTHAYBINTAETNT Ineitiumindnm
p ; 38390
WORANTINAERS RA1T0iU999T9 NN TBNS .
wazyIy
y & R
NIDHVNNYHHANANDNUINDUIINIY @ﬂﬂmﬂ%-
Organizational communication process, cause and ioola
effect evaluation in communication particularly on demﬂmjzu
behaviorism and motivation in communication n13szmn
A o AHAUS
included human relations in workplace
125221 Aadzuazaussinanisiasns 3(2-2-5)
Ums1ea3e1

Arts and Music for Communication




104

. nangns I’
nangns AT
WAL,
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(AM9IANTNISADATS) Usuilg9 w.A. 2560
LLmﬁmﬁyugmmmmuﬁ@ﬂummum‘%?ugwhm 7
Tneuazanna N1aReAEMENEYBIHRRUzHE
i & dindnus AyAnuol JUvasiuAe uaznisile
B1INDIIBIAUATLTENNAN
Basic concepts of arts and music through the ages
both Thai and international, the meaning and using of
line , color , font, symbol, and texture, and emotional
expression towards types of music
125222 | mathamwilsusznwiafaulnn  3(2-2-5) | 125211 | nnswAsRanwuasideaianisaass 3(0-6-4) | s,
WNBNSHDNS Production of Audio-Visual Media for Communication e,
Still and Motion Pictures for Communication NOEHNITANLNN N1TVINIUIBINABITININUAY ABFUY
Uazdfmanndunizesniadieninisuas UNIOIEEN N1I9ABIALSENBLIBINTN ANTEBATN 918717
Arwiadeaulng n qEdnisaignIw Uszinneingg naruaMNsIATiuReLNNSHARA DS WAZI NI
A9 IUIBIN AN 18N INUALEUNTOLATN N3 walladfmsnzaiefndefemsiunguitmsngseined #aluonne
dhanniszianengg mstigunsallufiala 38013 UszAnEnw nsnansnentsingnszaneides anglnsed | UTIENe
fEnm NsinasdUsznavnnInene Uezlumd Andsnnaeula uazdalml Ufjifuas
PBINNE NI HERT Theories of photography, operation of cameras and its UMEGINY
History of still images and motion pictures, theory of equipments, photographic composition, types of photography, AUAANAIY
photography, the operation of camera and its process and media production by using appropriate FL
equipments, types of photography, using of an technology to communicate with target audiences effectively,
equipment in a dark room, taking pictures, radio broadcasting production, television production, social
components’ arrangement in pictures, beneficialness media and new media
of pictures in communication
125310 | szvileudsiqe 3(2-2-5) feluog
Research Methodology Tunwan
wiAndaedu AruEng AmEATy Yssanuas %Tﬁ“ﬁm
aneoiTneralUeesnsiss nmadsevnsimerans AT
wazdIANFEns n1TaanuuuTeiondsien Ussnn Usuaia
vosdiona nsa319AERsflaNnIsAdY n1aaTaaNg uazte
dnyasiaafifind1IY ATINTNIELAZIaLENEY 918717

o
&6f smsnisdansiaueiioya n1sinuwaliiug
daamnany NadANIaNazans NagNEaeEng n9Re
uaznaseUaNNAg WIS mArnaRS 113
Anasitioyaidecsi nantunadeunesinnng
A58 nsdseilmarnans uilaqiuazunaliint

BUIAR
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Basic concept, definition, importance, type and nature
of research, communication and social science
research, research methodology, types of data,
instrument development, a basic descriptive statistics,
meaning and scope of statistics, measure of central
tendency, measure of variations, sampling design,
research hypothesis testing in communication, data
analysis and interpretation, research report,
communication and social science research for today

and future

125311 MMFUSTRUNANWNITUSTUINNANRE  3(2-2-5) Up91eden
Evaluation for Public Relations

WNANNIT UHIANAR NN LAT ST AN
NNNTUTEEd@NRUE N1svinddauaziinasideya
nesdRienIsasrIn g nadsen mansnl
A9E1599UsTENA  N13davinlATenTsAds ng
Anseiifideans 13 §5uans demnensiieans
wazHanTEUIeMsReaafiiiulss lemdie e
Uszndusiug uuudnaessineg AlETunnsUaziu
TrssnnsUszanduing nnsUssfiunasny

Uz @nius Tudeutszannl Srafidsnu uas
w%’wmﬂiﬁ'm nsiBeusnesmnsiTauazlasenis
UL RAUNAITHL S A A NS

Principles, public relations research and evaluation
idea, research methodology and statistics data
analysis for public relations, image survey, poll
survey, research project, sender-message-channel-
receiver analysis and communication effects
emphasizing public relations, public relations models
used for evaluating public relations projects, public
relations evaluation on budget, manpower and other
resources, research report writing and public relations

evaluation project
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125312 ATUIHITITHUSTUTITHAUE 3(2-2-5) TmgneRnn
Public Relations Management
N9UINNITUINITNUTZEIRHAUT  NITEENEFE
uazWANANAR YinuAdesimibudnisuinie
nsdmduls nsufitymn uaznagnélunis
UszadniugiBein
Process of public relations management, creating and
developing the idea, skill and vision in management,
decision making , problem solving, and pro-active
public relations strategy

125320 nsNARRBNARNLAY 3(1-6-5) 125221 | n1saanuuuns dinuastafiLfy 3(1-4-4) Usuda,
WantsUszandunng Wansaeans ER,
Multimedia Production for Public Relations Graphic Design and Multimedia Design for AnaBue
NTTUIUNITURTTUABUNITHAR A RBNS Communication cbik
Uazgduing nnalimaluladilmunzauiie Asdidassuienduniseanuun manandenaitnuas uazIIM
AnsiaesnsrunguuimanglFadnefszangnm daRfifedmsudoaatungauiimusatnefilayavsam #alnons
madeudindnes n1alilsunandniagy niawdn mslilsunandnsagulunanaaefeind nigatng EELL
ApRaRNA waznaadsiedanfiiedas ssTasided e UfjiRuay
Process and media productions in public relations, Introduction to graphic and multimedia design production to ey
using of appropriated technology for communicating communicate with target audiences effectively, using program Finpinding
with target audience effectively, the calligraphy, to produce printing and multimedia ZeIGN
using of software packages in printing and to
compose a basic multimedia

125321 mswARRanszaedie 3(1-6-5) Tpsnea3en

MSUSTAITHNRE

Broadcasting Production for Public Relations
ﬂ‘iﬁ‘ufluﬂﬂiLLNﬁ‘%AWﬂuﬂﬂiNﬁmﬁl'ﬂL‘ﬁl'ﬂﬂ"li
Uszanduiussinanisimalladfvmnzaile
ﬁmi@ﬁ'ﬂmﬁumjwLﬁmmﬂfﬁ@ﬂ'wﬁﬂﬁzﬁw%mw
Thud nmanAnsrensingnazatelesuazing
Tnavien] Aefsaneanlaivazdeln

Process and step in broadcasting production for public
relations by using appropriate technology for
communicating with target audiences effectively such

as radio, television production, social media and new
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125410 ez RNANEI TN YT RIS 3(2-2-5) finanan(il
Intigrated Public Relations @gsfuﬁm
et e T L E e T et I wanngw
AUgnATUAZIHGNATEIIE Aosaamudiug 13
AHIUANAUT N139AMANITIR LAY Uszgdand
maUsTEENiug tunnazing A nsudmsnmaneol us
2BIBIANT NITRDAITURTNNTLEMNTULTHS
UITENALNALATANIURATALAARIAN TLATIEAIE
WasAaU T LN UIMNITUTE N RN RUE Y B9BIANS
UTZIANFNT] NyBE-ANAUS I ULIT RN UE
A3UTIINUATITIUITINYBINNUTLBIRHAUS
Advanced public relations principles; customer
relationship management and customer support,
media relations, community relations, special events,
crisis public relations, corporate image and brand
management, good governance and corporate social
responsibility, a critical comparison of organizations
public relations, human relations and public relations,
code and ethics public relations
125411 | & 10-3-2) | 125413 | duswn 100-3-2) | Ui,
Seminar Seminar YN
nsAudu NsusINdnya N33Rz N19deu N198uAn M3TuTINdaya N9 NMalieuIeeu way
318974 N19EUNe N199AUsY uazn1seeude AsHaNe N19eAiUsne uaznisneudednanlulszidiu ABBUY
Fnonuiulszfumednun1sUaz e duiug NNEIUNNS AR AIS 378391
Searching, collecting data, analyzing, report writing, Searching, collecting data, analyzing, report writing,
presenting, discussing and answering question in presenting, discussing and answering question in
public relations matter communication matter
125412 naUBMEUsiLaT N1 RS 3(2-2-5) | 125412 mi‘u‘%miﬂi:L?mLL@zmiﬁ’rﬂmﬁumaﬁﬂqﬁ 3(2-2-5) U4y
sfumfzz’“mqﬁ Issue and Crisis Communication Management ANBBLNY
Issue and Crisis Communication Management AINNANNE ANTNATATY FBENIMANITBiN1NEANg A N1g 78797

AMNNNNY AINATATY FIBENMANI90iN1NLANG R
MIFUHNANYUZ2BINIIANOR MIUFnsdaziin
N15U3M19AINEEY N1SUEMNSANIIN1TREENS
nagnEniadnnsieanaluniasingffidesanszny
FAAAMNANEOILAZNITANANIIUIBIBIANT N5
u’%mi?&ﬂmﬂ%ﬁumq:ﬁﬂqﬁLmzmmﬁmmiﬁﬁmu@

Wadaundywanisaiings

FIUNNANEVBINIANGR N19UEMITUITAN N19UFMS
ANHLAEN NSUBMNSIANISNISABENT NAENENITIANNS
'?i"@mﬁLL@:mﬁu%mﬁﬁ'@mawefuquﬁﬂqﬁ

Meaing, importance, example of crisis events, verifying crisis
situations, issue management, risk management,
communication management, communication strategic

management and mass media relations management in crisis
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Definition, importance, example of crisis events, situation
varifying crisis situations, issue management, risk
management, communication management,
communication  strategic management in  crisis
situation that effected organizations image and its
task, mass media relations and management in crisis

and presentation skill in crisis

127121 | munienisias 3(2-2-5)
Language for Communication

AN AT IBINNE AT AR B3NN
Aomnatiunislinudmsuinamernans
nanineTins neiadiunnsye nnsam n1s
Beuuarn1aile Wesmedimaransuaznig
Waundwmsuniadosstasinnsineg

Crucial of language and relation between
communication and language using for commincator,
language using form; speaking , reading, writing, and
listening for communication, language and using for

communication types

146273 | AMEIBINGEAINTUIIN 3(2-2-5) e oy

L e L] Tuvisan

a X
English for Communication Arts YNNI

inEznenaIngEAIn N9 wa g1 Beinilu AT
o 1518,

denuazudunifgadssiudrdnduimamans
wazdsziusanaladuy Ardvimailannie

, uaz
NNMIEE9ETIA uaznAnnaIulugULULFBse

ANaBLIe
Wiunwndongw e
Intensive practices of English listening, speaking,
reading and writing skills on content related to
contemporary issues in mass media, a list of useful

technical terms and production of various forms of

media in English language
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146321 | nanaisuda 1 3(3-0-6) U3usan
Principle of Translation |
Mﬁmm:mq‘mﬁm‘mﬂ@ AMTHUANF9N1 L ATIFE
NNATH AL TN UTITHIDINTHIFURTUUAZNTHA
atuula ﬂ’l’iLLﬁﬂm‘ﬂ’lﬁdﬂqELﬂuﬂﬂﬂﬁfmﬂLLﬂ:@ﬂﬂ
m‘ﬂ’fﬁﬂﬂLﬂuﬂwﬂﬁaﬂqﬁuﬁ:ﬁuﬁiﬂﬂﬂ damau
o q ﬂ’ﬁT‘E’W’Wu’Il;mﬁN
Theories and fundamental principles of translation,
differences between the source and the target text
regarding to structural and cultural backgrounds,
translating from English into Thai and vice versa
starting from sentences level to short passages, use of
dictionary
122130 | geRaidocdin 3(3-0-6) | 3137
Introduction to Business T
AMNNHNBUATANTNRATY2B95979 JUULL2BIBIANS
749119 WHIAHAAYENNT1TUANITNe ﬁﬂﬁmzﬁuﬁqmmz
Uszinmaagsna Aanasuddnyiitilunnadssnaugafiadinu
NTRAR NI9ARTA N19EU NTUNYE wazn199mnIe
w%fwmﬂimémﬂ' LLH’JVINﬂ"liﬂizﬂm_lﬁqiﬁ@"ﬁlu’]ﬂﬂﬂﬂ 74fa
FnINUTEnA iTEgianeiiies A3883THLATAIIN
TuRareurAadiANYa9dngsiaMeaning and importance of
business, forms of business organization, concept of business
administration, basic characteristics of different types of
business activities, terms of production, marketing, finance,
accounting and human resource management, small business
guideline, international business, sufficiency economy, ethics
and social responsibility of businessman
125312 AMITANISAISHEFISAISARTIA 3(2-2-5) 38377
Tl

Marketing Communication Management
ATINNNIY  WHIRANITABANTNIIARIA N5 EN1TABET
N1IARIALBIYTUINIT NRUINITNNNI9RBAITNITARIA

< v 4 ad a
B9AUIZNBUAINNITRDA19N19AAA LY 3519 nell
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Aangannneniadeansnianann n13ildandanTufansas
ﬂ’ﬁﬁlﬁﬂ’]‘iﬂ’ﬁ@lﬂ’lﬂ m’iu%m‘smmwLqumuﬁqu?ﬁ"@ﬂﬁ
N1IN[A ﬂ’]‘ﬁé/f—_lLL@:ﬂ‘iZLﬁHNZN’mﬁquﬁlﬂﬁ’]‘jﬂ’]‘jﬁﬂﬂqﬂ

Meaning, concept of integrated marketing communication,
the application of integrated marketing communication,
evolution ~ of  marketing  communication,  marketing
communication components, form and mean of social
marketing communication process, participation in marketing
communication activity, management and planning  for
marketing communication, research and evaluation  of

marketing communication

125321 | walAn199an19n1saaN1s 3(2-2-5) | 91839
Communication Management Technique Toad
JUULUBIANST WATANITUANITBIANTNNNITABET N5
3LmiﬁzﬁzmﬁWﬂﬁiLL“ﬂ\iﬂ'uquiﬁ@ NI9INIIHNBITRNTG
= o § a C v U y lﬂl
U3WI9BIANIUAZNNSRDENS miqmi’lmmunumﬁ?‘ﬁﬁmﬁfm
N1989615 N1TAATITARAABUNAY Lazn19U5ulq9
a < dl v s -4
LLN%ﬂ’]‘iU‘iiﬂ"l‘iﬂ\‘]ﬂﬂiLWﬂTﬂUﬁi@QG}qﬂ‘izﬂ\iﬂ
Pattern  of organization, management technique  of
communication organization, business competition analysis,
organization and communication planning, media  cost
analysis  for communication, feedback analysis and
improvement of organization management plan to achieve

objectives

125322 | msuSmsnwanuol seanuol uaslialdus 3(2-2-5) | 91841
Image Identity and Reputation Management Toad
UHIAALATEINNTRENLATIANIN AN EO] SRansn]
sonivBoidesniecdng nagninnsaouaznnsinsIzi
w9 Tladeuandonsineg Afldaudidglunisimunuay
nasdnanmanunl ndnuol Fedeiiniurasdnsg
Image, identity, reputation building and management
concepts amd theories, strategy and analysis of guidelines
and situational factors affecting image, identity and

reputation creation in organization
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125411

ﬂﬁ‘i’J”l\‘iLLNHﬂﬁ‘iﬁlﬂﬂ”liL%\‘iﬂﬂf-.lq‘l’lé 3(2-2-5)
Strategic Communication Plan

ANTHIHNNY T9THAIRADIUKY NTLLIUNTT N19ILATIEA
ﬂ']’mé]”ﬂdﬂ’]‘i"ﬂﬂ@éu%TﬂﬂLLZ\I?&EULLUUW@’I@ NITIIHNULAY
nsinaaBInagnEdmiunednisuargsiia n1armnang
gV NAABUALAINTINNITRENIT N1THAUIAIHAR
A59ATIA nadan1afunts T ReuaT IR EmIETF Sy
AFEITIMHIEANNT A1TRENAINTNANETUgNATUATNS
ﬂ‘mﬁuwﬂmiﬁﬂmi@mﬂqwé

Meaning, nature of plan, process, analysis of consumer
needs and marketing, planning and strategic communication
for business and organizational management, strategy,
tactics and communication activities, development of creative
thinking, media management and message development for
different target groups, client relationship and evaluation for

strategic communication

787%7

125414

ASTUTIANTIANITAISHENS 3(2-2-5)
Communication Campaign Management
waRAuaVgEdifeafun1saieed nagnd nazuaunig
FumounnaA i NM9TAIUANIIN N1TUTELHUNG LaT
a3essanTunnadantsnisaeanstulnsinissnised nns
Uszgneliaannnisaiananindsan fiaedin aadnnasngg
Wadminlasanisanised

Concepts and theories related to communication campaign
management,  strategies,  process,  operation,  control,
evaluation and ethics for communication  campaign
management, application of social situation, locality and

various organizations in campaign project

3787%7

Tyisd

126100

Lﬁfiﬂgmﬂmﬁﬁmﬁu 3(3-0-6)
Introduction to Economics

ATMHNNIEUATAIMNATAY VBT UATHAIEAT 25U
wsbgha nsfmuasanlaegUaed gunw aaudaneu
1899 UaAuazgUnIu nquiuazuuAndosduisaty
wofinssnfuslnn ngunisndn funu snalivszenynf
mMa@unssuans wleunenisiiu wlaunenisads Guile

[uila warn19A19endn9U5zmaDefinition, importance of

787%7
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economics, economic systems, demand and supply, demand
and supply etasticity, price determination and market
equilibrium, basic consumer behavior theory, production and
production cost, national income, money and banking,
monetary and fiscal policies, inflation and deflation,
international trade
128120 | wann1SAAA 3(3-0-6) 18397
Principles of Marketing Toai
pasdiiasduiendunianain Aasmsnsuazding
nannsaan JadeiiaernanssnusnszuLNITnaA 119
wEmsnanataidiacdin nsusaaunann nsdenaann
wihwisng wafnssuslne nsidenann n1aldiesedile
NNNNIRAIATNNIALTINgAe
Fundamental knowledge of marketing, meaning and roles of
marketing, factors affecting market system, fundamental
marketing management, market segmentation, selecting
target markets, consumer behavior, market research,
usability of marketing tool in business
125331 ATNEURSANEA 3(2-2-5) Ypgneden
Film Study
ANNENY WATADIANIBNNTNEUASFDTIRLATAIAN
AN ILAZNTENLBINNEUAS TR
WRAB T NAUBAIN NN TN WA e
figtazine
Definition and importance of films for human’s life
and society, psychology and film language, analyzing
of the content and the presentation towards Thai and
international films
125332 9518974217 3(2-2-5) Tms1ea3e1
News Reporting
ANHINNY VIETuAzUIARLg AR
1897117 AMANY Uszinnuargduuuing wmella
N191IA19 NFENNTEOT N9 EUANILALIIENINLN
ANMNANNUTUBIILAZN NI ALATIEEnTg
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WauegesiananTs unumtinfivesienaaTy
AN4217 A3LFITHUAZITTUTUTINUBITINGD
Meaning, theory, and basic concepts of news
reporting, news values, categories and formats,
finding news techniques, interviewing, news writing
and reporting, connection between news and pictures,
analyze of news reporting thorugh mass media, the
role of mass media in news reporting, code and ethics

of journalist

125333 msRassIn1siias 3(2-2-5) fng1ea371
Political Communication
ﬂ‘izU'JHﬂ’WiﬁI@N’WﬂLﬂZ‘UVm"IVIWﬁ"IﬁV]’Nﬂ"I‘JﬁI'ﬂﬂ"I‘iﬁ/U
nadlesTuszuulszedU e usziudszmauas
sefutiesiin Anaziianssunisaesnsfivinliin
navininiTuszuunsdies nanssmuesnng
Aomnatufansssnenisidies

Process of communication and its role in political
communication in a democracy both at the national
and local level and analyze of communicative activities
that foster civic duty, the effect of communication and

political activities

125432 | msRessiansWmMI 3(2-2-5) Up91eden
Communication for Development

AEVHAY UWIRA N3TUANNNSRDENT WinnTaw
WATNSEENSU NsRnseReaNsienTTWaMNT 11
Tdnszninsynnauasiesnars e DigmilHsy
e Tneendenisdtesnsidusadensmndng
ineeee93y friniaaeuudas i
Anin e

Definition, concept, communication processes,
innovation and adaptation, communication through
contacting community leaders, people and mass
media for the purpose of developing the community

using communication as the link between the

government, change agent, opinion leader, and the
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community

125433 ﬂﬂié”aﬂ’liﬂﬁi(ﬂ@ﬂﬂL%@H‘im’m"ﬁ 3(2-2-5) PEalpril
Integrated Marketing Communications
ATTNANTEY LLWJﬂ'J’]Nﬁ@ﬂ@dﬂq‘jﬁlﬂﬂq‘mﬁimﬂﬁmgﬁ\i
ysonnis wararssiiulunissaadunisang
ﬂ’]‘iT‘gﬁ’ﬂWﬁﬁﬂﬂ’ﬁﬂﬁ‘i@]ﬂﬁm‘”ﬁ\mﬂﬁm’]ﬂ’ﬁ WENHN
yadReaInIaRaIn aeAsznaunELnTg
AOF1TNITAATN NTLEAITURTI AT
AoE191199870 NMTATELALL T RINAI TR
Aoarananann ﬂg‘mmﬂLLm%ﬁmmﬁmﬁLﬁm%m
funnsdeansnisnann

Definition, concept of integrated marketing
communication, and the sales need, the application of
integrated marketing communication, evolution of
marketing communication, marketing communication
components, management and planning for marketing
communication, research and evaluation of marketing
communication, laws and ethics related to marketing

communication

125431 WIARANISHIERBINTRUTETIRHNRE  3(2-2-5) fiwanniy
Presentation Technique for Public Relations m;_ljsfuﬁ‘m
wAlALaEAENIs A T ENeI LT T AR IS T wanngu
FUULLFNT NNSWEENAILAYARANEINITHILEND 15
am nstednsilatsznaunisiane Ugzanauw
UaeAnsnn uf
Technique and method of delivering public relations in
various forms, psychological and preparation in

presentation, the use of tools effectively in

presentation

Arnaniden ngunTUsEIENANE 15 ndaafin

125531 | nnsitesisiianislinsinale 3(2-2-5) | finennan
Persuasive Communication Auen
AANVINNY ANHRY NEAnHE ey dumeuuazABns il TaRu

AsReanaiients Wawinle sedUsznauddymag “
WA en
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AsAnenuardensanenfiinasanisliniinte Snswavay \@en
FIFTURLHTUANT BNENasRINgH

Meaning, nature , theory, significance, steps and method of
persuasive communication, the influence of psychological and
sociological elements in communication persuasion, the

effectiveness of sender and receiver, a power of group

125532 | nsdannsasAnig 3(2-2-5) | finennean
Corporate Communication Fuen
AYHNNY ATHEATY2EINITREANTEIANNT AuIndes Yag,
waziladefifiendios wndn nquilunsramsiamauas

. . {Amen
NABINITADANT N9 RIMIMIeN19aDa1928989ANNS

a
wiAliALAinEENsRaaN S THgLULILAN o HimedliE e
LL@z@%ﬂﬁ‘i‘iNWﬁdﬂqiﬁlﬂﬂqi%ﬂdﬂdﬁﬂ"l‘i

Meaning, significance of corporate communication,
environmental and related factors, concepts and theories in
analyzing causes and effects of communication, problem-
solving of corporate communication, communication

techniques and skills in various forms, human relations and

ethics in corporate communication

125533 ﬂ@ﬂqﬂéﬂﬁiﬂ%’kﬂ%@ﬂ’ulﬂ%%ﬂ 3(2-2-5) 87390
Wansiszandnnug Tl
Media and Content Strategy for Public Relations
nagng walla uazAsnnsuasiamnaUszIn duig
ptaINFIIALAslUsTANENIN NTAATITARNTUAT Y
a13 madentiansuazdnifientsssndiusAmanzan
Aungautimang WanouauesdngUszasinnemnis

Uszn i iuansineii

Strategy, technique and method to create creatively and
effectively public relations content; message and audience
analysis and message and media using for public relations in

response to different public relations objectives

125541 | WARANITHIARBITRUSEENANNWES 3(2-2-5) | fines1an
Presentation Technique for Public Relations Aruan
wiATlALAATNNS TN TIENBI ST NNE nSeEan af
FauazAsAnEn n19EWess N3 AAesielsznaunis

Aren

Wanaifllszansnmn .
LB
Technique and method of delivering public relations,

psychological and preparation in presentation, the use of
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tools effectively in presentation

125542

N9UsE A TUNUELBIUTINTS 3(2-2-5)
Integrated Public Relations
NAENEN1TUTZIANAUTIBIFN N1TUINITANNRNNUSAL
ANHUATITUGNANTHIIE RENIRTUANTIE quadius
M3TAmRNISaIALAE NM3UsEd@INE unAng R n1s
LA NANEOIB9B9ANT NMTRDEITUAYNITLEVNTUL
UM UITENALNALAZANHIURATALADAIAN N19ILATIEA
WaaufeufsunumnisuszanannusaasasAnglasnn
FiN97 A3YFITNURYITILNLTINYRIUNUTTTNTHTUS
Proactive public relations strategy, customer relationship
management and customer support, media relations,
community relations, special events, crisis public relations,
corporate image and brand management, good governance
and corporate social responsibility, a critical comparison of

organizations public relations, code and ethics public relations

fingnnen
Aruan

asuiin
FEan

=

LB

Franl

2N NEHNNITRBNITNITARIA 15 wiaefia

125631

Lﬂ%@ﬂﬁﬂﬂ’]iﬁﬂﬂﬁ‘iuﬂ%ﬁlﬂgﬁﬂ3~| 3(2-2-5)
Communication Network and Social Media

WHARA NANNTT AHATALY AHNNNY B9ALlaznay
uuuesRefinuazAiainen T AednNuas
\AetngnsRems uEinedeua: Waeidusanane snuos
msReaTHIAdating BvanafiddengfAnsaualna
nansznufifseRuiuazinig Asnnsliussleniedadne
maReanstunsvhnisdeansnsnann

Concept, meaning, importance, roles, forms of social media
and communication networking, social media and
communication network in online and daily life, effectiveness
of communication networks, support marketing

communication tasks , impact of communication network in

marketing communication practices
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Principles, tactics, forms of communication between
producers of goods or services and their targeted consumers
as well as consumer rights, analyzing consumer behaviors in
their decision process, the impact of communication
messages and factors influencing consumers, the process of
decision making, the influence of culture, society and family,

forms of media targeting consumers’ ways of life, consumer

right, consumer protection

125633 msﬁ'ﬂm‘sqwmw 3(2-2-5) | 91eAE
Health Communication sl
AYHINNY ANHANATYIBNGENINR NSRS
g ABnisAemaienaREmIgEAINLAYaS
AOANINEARTIFULLEATIH N1F90aFaaLaBRENIT3EY
F2N NFFiiudeyadiuamisuaren dadnrin
ngasdiey ngranefiieadissiunsfeaaguamn
Meaning and importance of healthy person, target analysis,
communication for wellness, campaign to promote one's

health, foods and drugs information literacy, limitation, rule,

act in health communication

125641 | N9ANBAITUAZUSHISASIARAN 3(2-2-5) 3187397
Brand Communication and Management Tyisd
Arsulaslaunemienisnanm ﬂ@gmﬁmimmm N9ANUA
UHINWNTRENAWANEOL famd YARn Fouded uazAIN
AIENANATIH A RUAUAZLENT NTEBNUULNITRDAENTUL
SufHmAaesle ULz nsffdiiETugndng
MAYNAAN TR EABUWINEIAN NITREUIHARSTO AN
Implementation of marketing policy, marketing, strategy to
identify guideline for creating image, identity, personality,
popularlity, brand loyalty, brand communication through
tools, brand meeting, employee interaction, social

responsibility activities, new product development

125642 | n1saanuuudssRunisainasfianssuiiae  3(2-2-5) 31873%1
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Experience and Special Event Design Tonad
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AUNTITU TSRBNFaWT miu%miﬁu‘lqu N19BALUY
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Uszifinunan1saniansanfiie

Communication designed with consumer psychology,
marketing promotion activity design, organizing sales
promotion activities, product packaging design, creating
participation among product and consumer, target consumer
analysis, event planning, cost-effective management,
designing event atmosphere, event management, event

evaluation, and regulations related to organizing event,

create, plan, budget, implement, and evaluate events

Fruaniden NENNITUINISNITAENTS 15 wiaefia

Y

125731 ai AMINNINsAaNNS 3(2-2-5) T787%7
Communication Landscape s
weAinass nsident¥de JUuuL A8n1s niadesstuanw
flaqiuaInguAuAg  nanszusassauiiaenyanauay
FaAn NIzUARNMTITInTLesde aounnsoififinasiants
WAWansReans wilinessmalulainnsmsitesns s
’AJLﬂ‘i"IZﬁﬂqW‘i’JNW’Nﬂ”I‘iﬁlﬂﬂ"l‘i

Behavior, media selection, format and procedure of
communication, crowds communication in current situation,
individual and social impact, media function process, situation
affect communication management, trend of communication

technology, analysis of overall communication

125732 | NNSABAISTENINSTMUESTH 3(2-2-5) 3187397
Intercultural Communication Tl
yuinmsfeansssndneinmesan nssudavianan
ANHMATNAAENTMUETTH NaNaWInsiiwindesns
ana aEnavesdaNaans Ansialnd uaznszualantd
FalEanN1INAUNANEN N INUTTTHUALBRANOE

Theories of intercultural communication, adaptation among

various cultures, development of international communication,
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influence of mass media, new media and globalization on

culture and identity assimilation
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Mass Relationship Management
FUULUNNTIINNGNYDINIRTY i’mqﬂi:ﬂdﬁ“ﬂmmﬁmﬂ@jﬂ
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Mass grouping format, objective of aggregation, relations
characteristic among persons and groups, principles of
participation, group activities, participatory communication,
communication procedure to create awareness, cooperation,
adjust communication break down, strength creation for

groups and organization, attitude and shared values creation

3787%7
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Communication Project Management
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Plan analysis, type and characteristic of communication
project, principles to define objective of communication
project, terms of reference : TOR, period of time analysis,
appointment, responsible determination, human and budget
management, control and check technique, risk
management, worthiness analysis, evaluation and conclusion

of communication project

3787%7
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Communication for Social Change
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Meaning, concept, communication processes, innovation and
adaptation, communication to development, sufficient
economy concept, social context analysis, communication
planning to improve social well-being, media using through
contacting people and mass media to develop community,
communication between the government, change agent,
opinion leader, and people
naNITENRafAnET n1sHine 6 wiaafin | nandraniiafnul n1sRAIMUAzNTSAnuIENS: 6 ninafin
URZATSANEIE NS
125491 ASENIIH 6 visaafia | 125421 | n1slneTn 6 nuaafin U5y
Professional Training Professional Training SRaRYN
MANUFIR Bend RaynuszauntaoiasinezT
smifgndsetudmunnsdarandinguanim
U32Nauns B9ANTATASY MaBleNeY
Learning, gaining experience, improving working skill
in a public relations as an apprentice in private or
government sectors
125492 | anfiafnul 6 viaafin | 125422 | andiafinu 6 niuagfin U5y
Co-operative Education Co-operative Education FHEIL
msUGiRem Ben Wamulezaunnsoluasine:
TwmfiAesdestufaunisuszsndaing uanm
U3eNeunns e9ANINIAsg aaianau
Training, Learning, gaining experience, improving
working skill in a public relations as an apprentice in
private or government sectors
125493 | ansAnuidnss 6 wiHanfin | 125423 | ArsAnUIENS: 6 Wiaain U5y
Independent Study Independent Study TR

A19ANAT NM339UTINTBYR N1939Y N19TAINEI
A9 @eugNe9 naraueuarefivsslwinde
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relations

Studying, collecting data, researching, analyzing,

report writing, presenting and discussing in public
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